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ABSTRACT

This thesis examines the joint effect of media and migration on national identity. It
particularly aims to explore (1) how people conceive the idea of migration to Western
countries for symbolic reasons; (2) how migrants experience their sense of national
identity in their host country. To answer these questions, I conducted a case study of
twenty-two young Japanese. By using ‘multi-sited ethnography’, 1 followed their
migration process from Tokyo to New York City/London (and to Tokyo) over three
years.

The first question is based on Arjun Appadurai’s theory of the relation between
media and migration. Following this theory, I show how the media lead potential
migrants to construct their ‘imagined worlds’. Having been exposed to a large quantity
of images conveyed by the media, some respondents begin to imagine NYC to be very
‘similar’ to Tokyo and believe that they can live a ‘normal’ life with better prospects;
others imagine London to be the place where they can acquire ‘cultural capital’ for
their art careers. Thus, they conceive the idea of migration to these particular regions
of their ‘imagined West’.

As for the second question, however, I argue that the media do not always enable
migrants to develop transnational identities, and here I challenge the emerging
orthodoxy in theories of transnationalism. In this case, the key is the ‘homogeneous’
Japanese national identity which the young migrants bring with them. Because Japan is
generally considered ‘racially homogenous’, they are not much aware of issues
concerning ‘race’ and ethnic relations while living there. After arriving in NYC or
London, however, their race becomes ‘marked’, and various obstacles become visible
to them in their everyday lives. Consequently, they renegotiate their sense of
Japaneseness in significant ways, and often develop a stronger attachment to their

nation of origin than they had prior to migration.
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Introduction

Many young Japanese are drawn to the birth place of hip-hop, New York City. They
often support themselves with low level jobs while trying to make it as artists, and
many return home once their visas expire. But while they’re here, they leave an

indelible stamp on New York night life. (The New York Times, May 25, 2003)

Within the art world, the increasing number of Japanese artists studying in London
over the last decade has heightened awareness of Japanese culture. ...The presence of
Japanese art students and Japanese artists working in Britain will have a subtle but

deep impact on the British art scene. (Vogue UK Edition, November 2003)

When I lived in New York City as a postgraduate student from 1998 to 2001, I met a
considerable number of young Japanese who came to the city in an attempt to ‘make it’
as artists. For example, three young men with tanned skin and dressed in hip-hop
fashion, often stopped in at a Japanese grocery shop near my university in Upper West
Manbhattan, as the shop manager kindly gave them free food sometimes. These three
young men formed a dance team, Lina World (named after an amusement park in their
hometown in Yamagata, a prefecture located in the northeast region of Japan), and then
came all the way to New York City, wishing to become successful in the birthplace of

hip hop. To my surprise, their dream almost came true — they won second place in the



Super Top Dog contest in Apollo Theatre’s Amateur Night' in Harlem, and later
appeared in the associated TV program, Showtime at the Apollo. One night, in an
izakaya (Japanese-style bar or restaurant) in Midtown East, my friends introduced a
young woman to me. She was an official dancer for the New Jersey Nets of the
National Basketball Association (NBA) and also one of the finalists in an audition for a
Broadway musical, the Lion King. She told me that it was difficult to win auditions in
the city, as she had to compete with many strong-minded girls from all over the world.
In addition to these relatively successful youngsters, I met a number of amateur film
directors, scriptwriters, photographers, graphic designers, painters, musicians, rappers,
singers, dancers, hairstylists, and others who dreamed of becoming the next Takashi
Murakami® or DJ Kaori.® Of course, I had met such aspiring youths in my hometown,
Tokyo, but it appeared as if the majority of young Japanese in New York City were
aspiring artists.

Subsequently, I moved to London in 2002 to do my Ph.D. I was surprised to
observe many young Japaﬁese participate in cultural production in London too. For
instance, some girls were selling handmade clothes in Spitalfields Market, some young
men were organising a monthly event called ‘Tokyo Mania’ in Club 333 in Old Street,
and some young women were working as hairstylists in beauty salons near Piccadilly

Circus, hoping to become as successful as fashion designer Wakako Kishimoto® or

! The Apollo Theater Amateur Night began in 1934 in Harlem. Two-time wirmers compete in the
Top Dog competition, and three-time winners compete in the Super Top Dog championship. The
§rand prize winners include Ella Fitzgerald, Stevie Wonder, James Brown, and The Jackson Five.

The artist/curator Takashi Murakami lived in New York City to participate in the P.S.1
International Studio Program in 1994. After returning to Japan, he founded his production studio
Kaikai Kiki. He has had many solo shows in Japan, USA, France, Sweden, and other countries, and
is internationally recognised for his collaboration with designer Marc Jacobs for the Louis Vuitton
fashion house.
3 Ueda Kaori moved to New York City in 1992 and began DJing in popular venues such as
Limelight, Tunnel, Twilo, and Sound Factory. She joined a famous DJ team, Funkmaster Flex’s
Big Dawg Pitbulls, and worked with DMX, Herbie Hancock, etc., and also did DJing in private
yarties for Michael Jordan, Mike Tyson, and other celebrities.

The fashion designer Wakako Kishimoto graduated from Central Saint Martins College of Art
and Design, and began textile business with her husband Mark Eley in South London in 1992.
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product designers Shin and Tomoko Azumi®> some day.

Indeed, these young Japanese whom I met in New York City or London tended to
have similar backgrounds and lifestyles. After finishing high school or college, or
quitting their jobs in Japan, they moved to New York City or London with their
parents’ financial support or their own savings. Some followed a conventional way of
ryugaku (studying abroad), by attending college or vocational school. But many others
found a new way of participating in cultural production overseas — they acquired
student visas through English language schools, as a means of ‘legally’ staying at their
destination. Actually, many of them often skipped or rarely attended school, but instead
practised dance or played music in studios, made drawings in their rooms, or worked
in clothing shops or beauty salons. These young Japanese tended to attempt to stay at
their destination as long as possible, changing their visa status between different
categories (such as tourist, vocational or language student, and academic student). The
majority of them did not have legal full-time jobs, but often (illegally) took up
low-wage jobs at Japanese restaurants, grocery stores, or hostess clubs, when their
funds started running out. They usually spoke elementary English and spent their
everyday lives with Japanese friends and flatmates.

Thus, the issue arose in my mind, ‘Why are so many young Japanese moving to
New York City or London to become successful artists?” When I raised this question
with young Japanese themselves, American or European students and researchers,
international students from East Asian countries, or other people around me in New

York City or London, most of them quickly recognised the same trend, as they had also

Their clients included Alexander McQueen, Jil Sander, Versace, Yves Saint Laurent, and so on.
They also established their original brand, Eley Kishimoto, and have participated in London
collection since 1995.

> Product designers Shin and Tomoko Azumi formed a team called ‘Azumi’ (but they dissolved
their team after their divorce). They graduated from the Royal College of Art, and then established
their studio in London in 1995. They won numerous awards for their designs, and their furniture is
in the permanent collections of the Victoria and Albert Museum in Britain.
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seen crowds of such young Japanese in the city. Some of them asked me back, “Why
don’t they try to succeed in Tokyo? What do they think about Japanese culture?’ or ‘So,
they came all the way to the city, but why do they always hang out with Japanese
peers?’ But no one, including myself, was able to answer these seemingly easy
questions well. I thought this youthful migration was fascinating. But at the same time
it seemed somewhat odd. This is because I could not imagine such a large number of
Western youths moving to Japan or any other non-Western countries for the purpose of
participating in cultural production (although I have seen in person and through the
mass media a small number of Western youths migrating to Japan out of a passion for
Japanese traditional art or popular culture, such as ukiyo-e or anime). Wondering what
these uneven flows of young people signified, I began to investigate young Japanese

‘cultural migrants’.

National Identity, Media, and Migration

This study is about the stories of twenty-two young Japanese. I followed the process of
their migration from Tokyo to New York City or London (and to Tokyo) over three
years. In doing so, I aim to explore the central thesis that while young Japanese are led
by ideas derived from the media to migrate to ‘the West’, once there they renegotiate
their sense of Japanese national identity. Why should the thesis be explored? Is it
theoretically important? In order to make these points clear, I want to mtroduce two
research questions.

The first question, which originally motivated this study, concerns how a large
number of young Japanese have conceived the idea of migration to Western cities for
the purpose of cultural production. So far, a considerable amount of research has
explored how people migrate from economically developing countries to industrialised

and/or Western countries (e.g., Mexico to USA, or China to Canada), and theories of
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international migration tend to focus on economic and/or political factors. But such
approaches are not applicable in this case, as young Japanese migrate for cultural
reasons. Moreover, these young people do not fit into conventional categories of
Japanese migrants,® such as company transferees, entrepreneurs, or academic
students.” If so, how can we account for this young Japanese migration?

Following Arjun Appadurai’s theory of the relation between media and migration
(1996), 1 would propose that the media have influenced their mobility. That is, the
media have diffused information and visual images of the United States and Western
European countries in Japan, constructing an image of ‘the West’ over a long period.
Young Japanese have grown up being exposed to Western European and American
architecture, dance, drawings, fashion, films, and music, as well as the landscapes of
cities and tourist attractions. Subsequently, they have begun to imagine themselves
living there.

Here it is important to carefully look at how they imagine their lives in their
destination. Previous studies have argued that other young migrant groups moved to
the West in search of a ‘modern’ lifestyle (Mai, 2001; Sabry, 2003), or that young
Japanese women moved to the West with ‘desire for the white man as fetish object of
modernity’ (Kelsky, 2001). However, Japan has long since developed its own sense of
a ‘modern’ lifestyle. These young Japanese come from the middle class in the country,
and indeed, could enjoy the same economic standard of living at home as middle-class
young people do in New York City or London. If so, one might ask what makes them

migrate to the West. As I will show later in this study, their main reason for migration

6 One may consider that such cultural migration is long-established, because studying high culture
in Western countries is common among children from elite families in non-Western countries.
However, this is not the case. Nowadays, a large number of young Japanese from the middle class
are moving to Western cities.

7 Of course, it may be possible to categorise young Japanese who acquire student visas as
‘international students’. However, regardless of their visa status, they commonly aim to ‘make it’ as
professional artists or to gain experience in the field of cultural production in Western cities.
Therefore, 1 want to classify all young Japanese who migrate for the purpose of engaging in
cultural production as a cohort in terms of their purpose in migration

11



derives from their specific ideas of ‘the West’. That is, some young Japanese imagine
New York City to be very ‘similar’ to Tokyo, and believe that they can continue to lead
a ‘normal’ life with more prospect of success; others imagine London to be the place
where they can acquire ‘cultural capital’ for their art careers. These factors influence
how they actually carry out their migratory projects to their ‘imagined worlds’, or what
I would call their ‘imagined West’.

The second question deals with identity experience during the post-migration
period, and addresses the theory of transnationalism. In the past decade or so, a
number of researchers have begun to argue that migrants are forming new
transnational identities or communities across national boundaries, by using the newly
developed means of communication and transportation (e.g., Appadurai, 1996; Basch
et al., 1994). Indeed, previous studies report that today a considerable number of
migrants (e.g., West Indians or Mexicans) routinely move back and forth between their
homeland and their destination; such migrants often belong to political organisations
and develop informal personal networks with peers in their homeland, as well as in
other parts of the world.

Based on these presumptions, at first, I expected to observe a similar process
whereby young Japanese would produce hybrid cultures, as discussed in many
previous studies of other migrant groups. However, during my fieldwork, I soon
realised my assumption was wrong. 1 seldom observed my respondents producing
hybrid cultures or transnational identities. Rather, they begin to renegotiate their sense
of being ‘Japanese’. While many other migrants are considered to develop
transnational identities, why do these young Japanese, who strongly hope to participate
in Western culture, hold onto their sense of Japaneseness?

A critical point is that the image of ‘the West’ is seldom the same as the experience
of the reality that migrants encounter in their host country. In fact, ‘expectations’

12



(Foner, 1998:176) remain an important factor for the perception of the host society
after migration, and migrants tend to hold an ‘idealised’ image of their destination.

Particularly, in this case, the key is the ‘homogeneous’ national identity which
these young Japanese bring with them. That is, Japan is one of the nation-states that
have constructed a strong national identity, and the majority of the Japanese believe
their nation to be ‘racially homogenous’. Because of this belief, in Japan, most people
are not much aware of issues concerning ‘race’ and ethnic relations. Indeed, as I will
show later, before migration, the young Japanese were hopeful that they would lead a
new life, mixing with American/British people, but were seldom prepared for the
social and racial discrimination that awaited them. After arriving in New York City or
London, however, their race became ‘marked’, and various obstacles became visible to
them in their everyday lives. As their ‘imagined West’ turned out to be at odds with
their actual experiences, they began to renegotiate their sense of Japaneseness in
significant ways.

By exploring the central thesis with these two questions, I want to reconsider the
joint effect of media and migration. That is, following Appadurai, I will show how
today the media induce potential migrants to imagine their possible lives in national
spaces other than those they were born, and how they find particular symbolic
meanings in their migratory projects. However, I will also argue that the media do not
always enable migrants to develop transnational identities, and here I challenge the
emerging orthodoxy in the general discussion of transnationalism and cosmopolitanism.
Instead, I will attempt to show how media and migration can work in the opposite way
— that is, media and migration lead migrants not to transcend but to renegotiate or even
heighten their sense of national identity, under particular historical and social

conditions.
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Definition of a Term: ‘Cultural Migrants’

In the Oxford English Dictionary (Second Edition, 1989), the word ‘migrant’ is
defined as ‘one who or something which migrates’; and the verb ‘migrate’ is defined as
(1) (of an animal) move from one habitat to another according to the seasons, (2) (of a
person) move to a new area in order to find work, and (3) move from one part of
something to other.

As these definitions suggest, the term ‘migrant’ often implies one who migrates for
economic reasons. However, in this study, ‘migrant’ does not necessarily correspond to
‘economic migrant’. Indeed, in the past few decades, people began to migrate for a
variety of purposes besides business or labour, as the volume of international migration
has grown, and more and more countries have been crucially involved in these
movements since the 1980s. For example, the U.S. Citizenship and Immigration
Services (USCIS) now has twenty classifications of legal immigrant — ‘family-based
immigration’, ‘employment-based immigration’, ‘adoption’, ‘asylum’, ‘diversity
lottery’, ‘immigrant religious workers’, ‘physicians in underserved areas’, ‘refugee’,
and more. In addition, the USCIS issues ‘nonimmigrant’ visas for those who plan to
stay for only a certain period in the United States There are many classifications
ranging from A to V® (USCIS, 2005). As these classifications illustrate, today the
reason for migration has greatly diversified.

Moreover, ‘migrant’ in this study does not necessarily correspond to the legal term

of ‘immigrant’ whereby one takes up a permanent residence in the host country. In the

® These are ‘foreign government officials (A)’, ‘visitors (B)’, ‘alien in transit (C)’, ‘crewmen (D)’,
‘treaty traders and treaty investors (E)’, ‘academic students (F)’, ‘foreign government officials to
international organizations (G)’, ‘temporary workers (H)’, ‘foreign media representative (I)’,
‘exchange visitors (J)’, ‘fiancé(e) of US citizen (K)’, ‘intracompany transferee (L)’, ‘vocational
language students (M)’, ‘workers with extraordinary abilities (O)’, ‘athletes and entertainers (P)’,
‘international cultural exchange visitors (Q)’, ‘religious workers (R)’, ‘witness or informant (S)’,
“victims of a severe form of trafficking in persons (T)’, ‘victims of certain crimes (U)’, and
‘certain second preference beneficiaries (V).

14



case of the USCIS, it distinguishes ‘immigrant’ from ‘nonmimmigrant’ for legal
purposes, and issues nonimmigrant visas for those who plan to stay in the U.S for only
a certain period. However, many foreign residents who have acquired such a
nonimmigrant visa attempt to change their status to permanent resident while staying
in the host country. On the other hand, many permanent residents wish to return to
their homeland in the future, but continue to hold onto their immigrant visa for
business, political security, or other purposes. Therefore, for this research, the term
‘immigrant’ or ‘migrant’ in the narrow sense is not useful, as it cannot properly
describe people’s actual intention and forms of migration. Based on these ideas, for the
purpose of my study, I define “migrant’ simply as ‘one who moves from one country to
another’. By using the term ‘cultural migrants’, I try to describe people who migrate

for cultural purposes’ other than economic and political ones.

Structure of the Thesis

Chapter 1 reviews theories and case studies concerning the interrelationships between
national identity, media, and migration. Chapter 2 investigates the case of Japan. It
looks at how Japanese national identity has been constructed over a long period, and
how past Japanese migrants experienced their sense of Japaneseness through their
migration to Asia, America, and Europe. Chapter 3 explains the methods used in my
fieldwork. It delineates how I followed the migration process of the twenty-two young
Japanese from Tokyo to New York City or London (and to Tokyo) over three years, by
doing ‘multi-sited’ fieldwork. Chapter 4 investigates how the young Japanese imagine
‘the West’ under the influence of the media, negotiate theif sense of being Japanese,

and then actually carry out their migratory projects. Here I explain the various factors

° Similarly, in his essay on Japanese migration to Paris in search of artistic, musical, and other
cultural opportunities, Kazuhiko Yatabe mentions that ‘on a heuristic level, it is probably not false
to consider this migration to be “cultural”, as opposed to economic or political migration’ (Yatabe,
2001:30).
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influencing their migration — ‘pull’ and ‘push’ factors, migration systems, and
cultural-ideological links between Japan and the United States or Britain. Chapter 5
explains how the young Japanese reinterpret their sense of Japaneseness, as they
become consciously involved in ‘race’ and ethnic relations in New York City or
London. In particular, I will delineate the process whereby they redefine their sense of
being Japanese, referring unconsciously to discourses of nihonjinron. Chapter 6
examines h0§v Japaneseness is gendered, focusing on the ways in which female
respondents both conform to and resist the images of ‘Japanese women’ as
‘submissive’ or ‘exotic’ held by American and British people. Chapter 7 investigates
how my respondents’ sense of Japaneseness is affected by language, cultural values,
and ethnic organisations and institutions that link them with their peers in New York’s
or London’s Japanese community. Here I also look at whether and how they develop
their sense of belonging in relation to the local ‘ethnic’ Japanese community in their
host country. Chapter 8 explores how these young Japanese reconstruct their
perception of ‘home’. In so doing, their use of transnational media and back-and-forth
mobility are looked at. The final chapter answers the two research questions and states
my conclusions. It reviews how the young Japanese migrants experience and
renegotiate their sense of national identity, and how the media and other social factors

affect the process.
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Chapter 1 National Identity, Media, and Migration

As already stated in the Introduction, the objective of this study is to explore the two
questions: (1) how do the twenty-two young Japanese conceive the idea of migration
to New York City or London for the purpose of cultural production?; (2) how do they
experience their sense of Japanese national identity in their destination city? This
chapter aims to review migration theories and case studies concerning these questions,
and attempts to account for (a) how potential migrants conceive the idea of migration
to Western countries for symbolic reasons; and (b) how migrants experience their sense
of national identity in their host country. To begin with, some of the key concepts in

these questions — ‘nation’, ‘identity’, and ‘national identity’ — will be looked at in turn.

1.1 National Identity

What is the ‘Nation"?

In the Oxford English Dictionary (Second Edition, 1989), ‘nation’ is defined as ‘a large
group sharing the same culture, language, or history, and inhabiting a particular state or
area’. In a similar way, many scholars list the elements of the nation in their definitions.
One famous example is Anthony D. Smith. He defines a nation as ‘a named human
population sharing an historic territory, common myths and historical memories, a

mass, public culture, a common economy and common legal rights and duties for all
17



members’ (Smith, 1991:14).

Other scholars focus on the consciousness of the members of a nation. Max Weber
suggests that one might well define the concept of nation in the following way: ‘a
community of sentiment which would adequately manifest itself in a state of its own;
hence, a nation is a community which normally tends to produce a state of its own’
(Weber, 1948:176). Benedict Anderson considers that the nation needs to be ‘imagined’

by its members:

I propose the following definition of the nation: it is an imagined political community
— and imagined as both inherently limited and sovereign. It is imagined because the
members of even the smallest nation will never know most of their fellow-members,
meet them, or even hear of them, yet in the minds of each lives the image of their

communion. (Anderson, 1983:5-6)

In fact, as John Hutchinson and Anthony D. Smith remark, there is no agreement
among scholars about ‘subjective’ and ‘objective’A factors in the definition of nations;
Weber also notes that nations are too various to be defined in terms of any one
criterion (Hutchinson and Smith, 1994:15). In this éontext, this study follows
especially Anderson’s definition and considers the nation to be ‘imagined’ by people

who migrate, as well as by those who stay put.

What is ‘Identity’?

According to Stuart Hall, there are two models of the production of identities. The first
model assumes that there is some intrinsic and essential content to any identity which
is defined by some common origin or shared characteristics with another person or
group, or with an ideal, and with the natural closure of solidarity and allegiance
established on this foundation. The second model stresses the impossibility of such
fully constituted, separate and distinct identities (Hall, 1996a:2; Grossberg, 1996:89).

As Hall explains:
18



In contrast with the ‘naturalism’ of this definition, the discursive approach sees
identification as a construction, a process never completed — always ‘in process’. It is
not determined in the sense that it can always be “won’ or lost’, sustained or abandoned.
Though not without its determinate conditions of existence, including the material and
symbolic resources required to sustain it, identification is in the end conditional,
lodged in contingency. Once secured, it does not obliterate difference. The total
merging it suggests is, in fact, a fantasy of incorporation. ...Identification is, then, a
process of articulation, a suturing, an over-determination not a subsumption. There is
always ‘too much’ or ‘too little’ — an over-determination or a lack, but never a proper

fit, a totality. (Hall, 1996a:2-3, emphasis my own)

In addition, Ernesto Laclau (1990) notes that identity construction ‘is always based on
excluding something and establishing a violent hierarchy between the two resultant
poles — man/woman, etc.” (Hall, 1996a:5-6). These arguments suggest that the process
of identity formation can never be completed; and identities exclude certain elements
and characteristics and marginalise certain categories. As identities are constructed
through difference or in contrast with the Other, some identities are associated with
positive meanings, while other identities are associated with negative meanings.
Moreovér, Hall points out that social identities are always constructed in specific

historical and institutional sites:

Precisely because identities are constructed within, not outside, discourse, we need to
understand them as produced in specific historical and institutional sites within
specific discursive formations and practices, by specific enunciative strategies.
Moreover, they emerge within the play of specific modalities of power, and thus are
more the product of the making of difference and exclusion, than they are the sign of
an identical, naturally-constituted unity — an ‘identity’ in its traditional meaning. (Hall,
1996:4)

Thus, the second model emphasises that identity is an entirely cultural and social, even
an entirely linguistic, construction (Grossberg, 1996:90); and that identities are

constructed under the influence of power relations in historically specific contexts.
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The Construction of ‘National Identity’
Based on Hall’s analysis, we may infer that ‘national identity’, which is a form of
social identity, is also constructed within specific discursive formations in historically
specific contexts. In fact, since the 1980s, the question of the origin of the nation and
nationalism has been widely discussed, and broadly speaking, there are two opposing
perspectives on these issues. From the historicist approach, some scholars maintain
that the nation and nationalism are rooted in a long, continuous historical process.
Anthony D. Smith, for instance, maintains that ethnic community is the primordial
basis of the nation, explaining that ‘ethnies’ or ethnic communities are transformed
into nations either through the state-sponsored route or through the smaller-community
route (Smith, 1991:68-9).'°

The alternative approach sees the nation not as an essential community but as a
social construct, although this approach shows various views on how nations emerge.
Benedict Anderson has developed one of the most influential theories of this type, and
explains that the convergence of capitalism and print technology and the diversity of
human language create the possibility of a new form of ‘imagined’ community, which
sets the stage for the modern nation (Anderson, 1983). From another perspective,
Ernest Gellher argues that industrialisation is the key to the emergence of the nation

and nationalism."’ In his view, ‘nationalism is not the awakening of nations to self-

' In the former route, as an ethnic state becomes more centralised and bureaucratic, it incorporates
the middle classes and outlying regions through military, fiscal, judicial and administrative
processes. It welds disparate populations into a single political community based on the cultural
heritage of the dominant ethnic core. The latter route began from smaller, demotic communities
whose ethno-religious self-conceptions are exchanged for more political ones. Small circles of
educator-intellectuals are intent on purifying and mobilising ‘the people’ through an appeal to the
community’s alleged ethnic past. To do this, they provide cognitive maps and historical moralities
for the present generation, from the golden ages of the communal past (Smith, 1991:68-9).

" According to Gellner, agro-literate societies had no room for nationalism. The ruling class and
the majority of agricultural producers or peasants were rigidly separated due to their cultural
differences. However, in modern industrial societies, the standardised educational system attained
universal literacy and a high level of numerical, technical, and general sophistication. People
became a mobile workforce, and were increasingly uprooted from basic social units such as kinship.
A new type of social integration based on language and culture became possible. (Gellner,
1983:8-52; Yoshino, 1992:77-8).
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consciousness: it invents nations where they do not exist’ (Gellner, 1964:169). Eric
Hobsbawm supports Gellner’s view and argues that ‘nationalism comes before nations.
Nations do not make states and nationalisms but the other way round’ (Hobsbawm,
1990:10). As he notes, national traditions, which appear or claim to be old, are often
quite recent in origin and sometimes ‘invented’. Societies since the industrial
revolution have naturally been obliged to invent, institute, or develop new networks of
convention or routine more frequently than pre-modemn societies (Hobsbawm,
1983:1-3).

The question of the origin of the nation remains a hotly contested issue, and a fuller
examination, which might ultimately resolve these questions, is beyond the scope of
this study. However, it is possible to say that national identity itself is a modern
artefact. Whether nations are transformed from ethnic communities, ‘imagined’, or
‘invented’, these approaches note that such political and social changes first occurred
in the modern era. If identification is always practised within discourses in historically
specific contexts, the state needs to create homogenous spaces of ‘nationness’, in order
to strategically pursue a single national identity, when the nation emerges in modern

times. Arjun Appadurai well describes this process:

The nation-state relies for legitimacy on the intensity of its meaningful presence in a
continuous body of bounded territory. It works by policing its borders, producing its
people, constructing its citizens, defining its capitals, monuments, cities, waters, and
soils and by constructing its locales of memory and commemoration, such as grave
yards and cenotaphs, mausoleums and museums. The nation-state conducts throughout
its territories the bizarrely contradictory project of creating a flat, contiguous, and
homogenous space of nationness and simultaneously a set of places and spaces
(prisons, barracks, airports, radio stations, secretariats, parks, marching rounds,
processional routes) calculated to create the internal distinctions and divisions
necessary for state ceremony, surveillance, discipline, and mobilization. (Appadurai,

1996:189)
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The Reconstruction of National Identity
According to Kosaku Yoshino, the above conventional theories of the nation and
nationalism have tended to conﬁﬁe themselves to the process of ideological
manipulation whereby elites ‘invent’ national identity and impose it on the masses
through state-sponsored education. Therefore, mbre attention should be paid to the
subsequent maintenance and re-enhancement of national identity in established nations
(Yoshino, 2001:142; 158)."? Indeed, in recent years, a number of researchers have
begun to argue that globalisation'® greatly contributes to the reconstitution of national
identity, by transforming the conditions upon which the established national identity
was based (Guibernau, 2001; Gupta and Ferguson, 1999; Hall, 1991; Morley, 2000;
Morley and Robins, 1996): for example, more and more people are crossing over ‘a
common territory’; the influx of foreign media and popular culture dissolves ‘a
common public culture’; and an increasing number of foreign residents diversify
‘common legal rights and duties’ within a territory.

In this context, the ideas of ‘homeland’ and ;home’ are attracting much attention.

As Akhil Gupta and James Ferguson note:

...as actual places and localities become ever more blurred and indeterminate, ideas of
culturally and ethnically distinct places become perhaps even more salient. It is here
that it becomes most visible how imagined communities come to be attached to
imagined places, as displaced peoples cluster around remembered or imagined
homelands, places, or communities in a world that seems increasingly to deny such

firm territorialized anchors in their actuality. (Gupta and Ferguson, 1997:39)

2 In his view, discourses on national distinctiveness and commercial products in the heritage
industry are not only ‘produced’, but also ‘reproduced’ and ‘distributed’ by cultural intermediaries,
as well as ‘consumed’ by ordinary people in the cultural marketplace (Yoshino, 2001:142; 158)

3 According to Mike Featherstone and Scott Lash, ‘globalisation’ has become an increasingly
influential paradigm in the human sciences in the 1990s (Featherstone and Lash, 1995:1). So far,
various conceptualisations of globalisation have been presented. For example, Roland Robertson
notes that ‘globalisation as a concept refers both to the compression of the world and the
intensification of consciousness of the world as a whole’ (Robertson, 1992:8). Anthony Giddens
defines globalisation as ‘the intensification of worldwide social relations which link distant
localities in such a way that local happenings are shaped by events occurring many miles away and
vice versa’ (Giddens, 1990).
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On the one hand, such a strong attachment to the homeland is considered to lead to
extreme forms of identity politics. That is, in response to the globalising process, many
people are now seeking ‘protective strategies’, which are centred around the
conservation of bounded and coherent identities. This may take the form of the
resuscitated patriotism and jingoism (Robins, 1991:41). On the other hand, it is argued
that new communities that span national boundaries are being formed now. In this
process, people become culturally transnationalised, by incorporaﬁng practices and
ideologies from two or more regions or countries (Grosfoguel and Cordero-Guzman,
1998:359). Thus, globalisation is considered to have significant impacts on the
reconstitution of national identities or on the formation of nevs) identities. However, the
pattern of identity formation under globalisation is still in question. It would seem,
therefore, that further investigations are needed. The central thesis of this study is
based on these theoretical arguments which problematise the process whereby national

identity is reconstructed, particularly in relation to international migration.

1.2 ‘Imagined Worlds’ in the Homeland
1.2.1 How Does International Migration Begin?

Neoclassical Economics Theory

In the era of European colonialism, a large number of people migrated from Europe to
the Americas,'* and later, to Oceania (Castles and Millers, 2003:51). Drawn from the
analysis of these conditions of mass migration from Europe, the earliest systematic

theories of international migration were established in the late nineteenth century.

'* The peak of the industrial revolution was the main period of British migration to America:
between 1800 and 1860, 66 % of migrants to the United States were from Britain, and a further
22 % were from Germany. From 1850 to 1914 most migrants to America came from Ireland, Italy,
Spain, and Eastern Europe, areas in which industrialisation came later. It is estimated that 54
million people entered the United States between 1820 and 1987, but the peak was this period from
1861 to 1920, during which 30 million people came (Castles and Millers, 2003:51-7).
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These theories were derived from neoclassical economics: at the macro level,
international migration ‘is caused by geographic differences in the supply of and
demand for labour’; at the micro level, ‘individual rational actors decide to migrate
because a cost-benefit calculation leads them to expect a positive net return, usually
monetary, from movement’ (Massey et al., 1993:432-3). This approach emphasises the
‘push-pull’ nature of international migration: ‘push’ factors include demographic
growth, low living standards, lack of economic opportunities, and political repression,
while ‘pull’ factors are demand for labour, availability of land, good economic

opportunities and political freedoms (Castles and Miller, 2003:22).

After the 1960s, however, it became necessary to reconsider this approach, because
massive labour-force migrations emerged throughout the world (Sassen, 1988; Massey
et al., 1993). In particular, since the mid-1980s, international migration has rapidly
grown, and the volume of immigration has grown and its composition has shifted. In
the case of the United Sates, the 1965 amendments to the Immigration and Nationality
Act had unexpected results. Latin American and Asian origin residents were able to use
family reunion provisions to initiate processes of chain migration, which brought a
major shift in ethnic composition. In the 1951-60 period, Europeans made up 53 % of
new immigrants, but in 1999, Europeans were only 15 % of all immigrants, while
46 % came from the Americas (excluding Canada) and 30 % from Asia (Castles and
Miller, 2003:90). In Western Europe, temporary labour recruitment from
less-developed European countries, such as the Mediterranean countries, Ireland, and
Finland, and also inflows of workers from former colonies led to the formation of new
populations between 1945 and the early 1970s (Castles and Miller, 2003:69). By the
1980s, even countries in southern Europe — Italy, Spain, and Portugal — which only a
decade before had been sending migrants to wealthier countries in the north, began to

import workers from Africa, Asia, and the Middle East (Massey et al., 1993:431).
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Nowadays, more and more countries are crucially involved in migratory movements
throughout the world (OECD, 2004).

The old approach to international migration was unable to explain these
complicated situations. Consequently, migration researchers have developed new
theories in the past few decades. At present, however, there is no one dominant theory
of international migration. In one of the most influential theoretical studies, ‘Theories

of International Migration: A Review and Appraisal’, Massey et al. note:

At present, there is no single, coherent theory of international migration, only a
fragmented set of theories that have developed largely in isolation from one another,
sometimes but not always segmented by disciplinary boundaries. Current patterns and
trends in immigration, however, suggest that a full understanding of contemporary
migratory processes will not be achieved by relying on the tools of one discipline
alone, or by focusing on a single level of analysis. Rather, their complex, multifaceted
nature requires a sophisticated theory that incorporates a variety of perspectives, levels,

and assumptions. (Massey et al., 1993:432)

Among such a variety of theories, ‘world systems theory’ and ‘migration systems
theory’ are often regarded as the most influential ones (e.g., Castles and Miller 2003;

Massey et al. 1993; Faist 2000; Grosfoguel and Cordero-Guzman 1998).

World Systems Theory

Building on the work of Immanuel Wallerstein (1974), a number of sociological
theorists have linked the origins of international migration to the structure of the world
market (Massey et al., 1993:444). In particular, Saskia Sassen offers a new
understanding of labour force movement. As she argues, poverty is held to be a basic
migration push factor in neoclassical economics, but this raises two questions. First,
why are not all countries with extensive poverty countries of emigration? Second, why
is it that large-scale emigration in what are today the main sending countries started

when it did and not earlier, since many of these countries were poor long before
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emigration commenced? (Sassen, 1988:5)."

Sassen pays attention to the effects of direct foreign investment. In her view, direct
foreign investment expands export manufacturing and export agriculture, and this has
an additional disruptix)e effect on traditional employment structures. In export
manufacturing, this disruption is mediated by a massive recruitment of young women
into newly created jobs. Meanwhile, an expanding global market generates a new kind
of economic centre, ‘global cities’, 16 in which banking, finance, administration,
professional services, and high-tech production tend to be concentrated. It creates a

strong demand for services from unskilled workers (Sassen, 1988; 2001). Sassen notes:

Foreign plants are a factor establishing linkages with the U.S., especially cultural ones.
The workers mobilised into wage-labour on plantations or world market factories
probably are only a small share of those that make use of these linkages. But they are
part of the linkage for potential emigrants. On the other hand, those employed in
services and office work necessary for the export sector are more likely to become part
of the pool of emigrants. The ideological effect is not to be underestimated: the
presence of foreign plants not only brings the U.S. or any other ‘western’ country
. closer, but it also ‘westernises’ the less development country and its people.
Emigration to the U.S. emerges as an option. In an ‘isolated’ country, that is one
lacking extensive direct foreign investment, emigration would be quite unlikely to

emerge as such an option. (Sassen, 1988: 20, emphasis added by YF)

Sassen’s theory, therefore, connects the macro level with the micro level. In other
words, direct foreign investment generates ‘the ideological effect’, i.e., cultural-
ideological links between the sending country and the receiving country (the macro

level), and these links lead to individual decisions to migrate (the micro level).

15 For instance, Haiti was poor long before massive emigration began in the early 1970s. The
Dominican Republic had considerable unemployment, underemployment, and poverty long before
large-scale emigration began in the mid 1960s (Sassen, 1988:5).

'8 Global cities’ are cities which function in four specific ways: first, as highly concentrated
command points in the organisation of the world economy; second, as key locations for finance and
for specialised service firms; third, as sites of production, including the production of innovations,
in these leading industries; and fourth, as markets for the products and innovations produced.
According to Sassen, leading examples are New York City, London, Tokyo, Frankfurt, and Paris
(Sassen, 2001:3-4).
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Migration Systems Theory

The world systems theory, however, is criticised by many migration scholars. This is
because the theory emphasises the interests of capital as all-determining, and leaves
many aspects of the migration process unexplained. Another approach, ‘migration
systems theory’ has emerged out of such critiques, aiming at a more inclusive and
interdisciplinary understanding. The basic principle is that any migratory movement
can be seen as the result of interaction among the macro-, meso- and micro-structures
(Castles and Millers, 2003:26-7).

The macro level includes economic structure (the political economy of the world
market), political structure (interstate relationships, the laws, etc.), demography and
ecology (population growth, availability of arable land), and any other relationships
and practices established by the states of sending and receiving countries (Castles and
Millers, 2003; Faist, 2000). The micro level is the decision-making individuals. It
focuses on individual motivations, such as values, beliefs, and expectancies (Faist,
2000:31). In addition, ‘the meso level’ has been attracting increasing attention from
researchers in recent years. This includes agencies and institutions in the migration
industry, such as recruitment organisations, lawyers, agents, smugglers and other
intermediaries (Castles and Miller, 2003:28)."

Thus, according to the changing conditions of international migration, the theories
of international migration have developed from neoclassical economics theory to
migration systems theory. However, these theories discuss neither how the media play
a role in the migration process (regardless of the claim among many researchers that,
partly because of the developed means of communication, international migration has

grown since the 1980s), nor how people migrate for symbolic reasons, in addition to

' Once international migration has begun, private institutions and voluntary organisations arise to
satisfy the demand created by an imbalance between the large number of people who seek entry
into capital-rich countries and the limited number of immigrant visas these countries typically offer
(Massey et al., 1993:450).
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economic or political reasons. Therefore, let us look at a different approach. It is Arjun

Appadurai’s theory of ‘the work of the imagination’.

1.2.2 Media and ‘the Work of the Imagination’

In his Modernity at Large, Appadurai argues that electronic media and mass migration
have their joint effect on ‘the work of the imagination’. Cinema, television, video,
computers, and telephones have transformed the ways in which people imagine
themselves and everyday life, because of the sheer multiplicity of the forms in which
media appear and because of the rapid way in which media move through daily life
routines. People tend to construct ‘imagined selves’ and ‘imagined worlds’ or to make
scripts for possible lives, by being exposed to the media — whether in the form of
fantastic film plots, news shows, or documentaries (Appadurai, 1996:3-4).

Appadurai remarks that of course the role of imagination is not a new feature in
human history. Imagination, however, has begun to play a newly significant role. For
one reason, as electronic media have come into wide use throughout the world in the
past decade or two, imagination has broken out of the special expressive space of art,
myth, and ritual.i That is, electronic media have allowed ordinary people to be exposed
to a variety of ifnages of foreign countries and have enabled them to deploy their
imaginations in the practice of everyday 1ivesf.,, As a result, more people than ever
before imagine routinely the possibility that they will live and work in places other

than where they were born (Appadurai, 1996:5-6). As he puts it:

Here the images, scripts, models, and narratives that come through mass mediation (in
its realistic and fictional modes) make the difference between migration today and in
the past. Those who wish to move, those who have moved, those who wish to return,
and those who choose to stay rarely formulate their plans outside the sphere of radio
and television, cassettes and videos, newsprint and telephone. For migrants, both the
politics of adaptation to new environments and the stimulus to move or return are

deeply affected by a mass-mediated imaginary that frequently transcends national
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space. (Appadurai 1996:6)

Appadurai’s theory offers a useful analytical framework for exploring the role of
media and symbolic meanings in the migration process. However, it seems that
Appadurai has not discussed a critical point: how the power relations in culture affect

‘the work of the imagination’. He does not fully probe this point, because he considers:

What these arguments [of the Media-Cultural Imperialism theory] fail to consider is
that at least as rapidly as forces from various metropolises are brought into new
societies they tend to become indigenised in one or another way ... The new global
cultural economy has to be seen as a complex, overlapping, disjunctive that cannot
any longer be understood in terms of existing centre-periphery models (even those

that might account for multiple centres and peripheries)’. (Appadurai, 1996:32)

Nevertheless, it is still necessary to carefully examine how the hegemony of
American and Western European media and popular culture influences ‘the work of the
imagination’. The United States and Western Europe have been exposing a large
quantity of media and popular culture to the rest of the world since the 1960s, while a
large number of people have been migrating to the United States and Western Europe
over the past few decades. It is possible, as Ulf Hannerz notes, that ‘the distribution of
culture within the world is affected by a structure of asymmetrical, centre/periphery,
relationships’, although ‘the cultural processes of creolization are not simply a matter
of a constant pressure form the centre towards the periphery, but a much more creative
interplay’ (Hannerz, 1992:261;265). For this investigation, a crucial question is: how
does the power of Western media and popular culture affect the ways in which people

plan and carry out migration?

The Flows of Western Media and Popular Culture
The transnational flows of media and popular culture became a particular academic

research area and political agenda in the 1960s, as a clear trend was found: media
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traffic flowed one-way from the big exporting countries, mainly the United States, and
to a much lesser extent, Britain, France, and Germany, to the rest of the world (Varis,
1974; 1984).

Hebert Schiller has attempted to theorise this phenomenon and initiated the most
influential and controversial theory, Media-Cultural Imperialism theory. Following
Wallerstein’s modern world system, he argues that the imbalance in the circulation of
information and popular culture is largely influenced by ‘the advanced, industrialised
centres’ or ‘core’ countries of the global structure. American-owned multinational
corporations acquire economic profit as well as provide in their imagery and
messagery the beliefs and perspectives that create and reinforce their audiences’
attachment to consumerism in the rest of the world (Schiller, 1969:21-32).

Many researchers, however, criticise this theory, arguing that the expansion of U.S.
media into international sales and investment could be better understood as a natural
logic of a business cycle rather than as the result of systemic imperialism (Straubhaar,
1991:41). Other researchers also claim that in the Media-Cultural Imperialism
approach there is simply an assertion of the manipulative and ideological power of the
media, without empirical evidence (Tomlinson, 1991:40). Ithiel de Sola Pool contends
that ‘other things being equal, consumers pick local products’ (de Sola Pool, 1977:143).
Indeed, such preferences for national and regional television programmes to American
television programmes have been observed in East Asia, Europe, and South America
(Antola and Rogers, 1984; De Bens et al., 1992; Ito, 1990; Tracey, 1988; Waterman
and Rogers, 1994). A series of audience studies on the consumption of a popular
American television series Dallas also have shown that there was no ‘hypodermic

needle’ or strong direct effects on its audience.'® Furthermore, some anthropological

8 According to Ien Ang (1985), the popularity of the show was a complex phenomenon without a
single cause, but owing a good deal to the intrinsic pleasure to be derived from its melodramatic
narrative structures, and these had no necessary connection with the power of American culture or
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studies argue that local people tend to ‘appropriate’ foreign media and popular culture
in various ways."

Schiller criticises these studies, saying, ‘How can one propose to extract one TV
show, film, book or even a group, from the now nearly seamless media-cultural
environment, and examine it (them) for specific effect?” He claims that transnational
corporations from other developed countries, e.g., Philips of the Netherlands, Lever
Brothers of Britain, or Sony of Japan, have emerged as new major players in the world
capitalist system. Thus the domination still exists today, but it is better understood as
‘transnational corporate cultural domination’ (Schiller, 1991:15; 24).

How can we account for these complicated phases of global cultural flows? Stuart
Hall syntheses a variety of standpoints and offers a persuasive interpretation of this

problem:

Global mass culture has a variety of different characteristics but I would identify two.
One is that it remains centred in the West. That is to say, Western technology, the
concentration of capital, the concentration of techniques, the concentration of
advanced labour in the Western societies, and the stories and the imagery of Western
societies. ... The second most important characteristic of this form of global mass
culture is its peculiar form of homogenization. It is a homogenizing form of cultural
representation enormously absorptive of things, as it were, but the homogenization is
never absolutely complete, and it does not work for completeness. It is not attempting

to produce little mini-versions of Englishness everywhere. Or little version of

the values of consumer capitalism. In a similar vein, Tamar Liebes and Elihu Katz (1990) suggest
that viewers, including Jews, Israeli Arabs, and new immigrants from Russia, interpret the
television programme in quite different ways, depending on their cultural backgrounds (Tomlinson,
1991).

¥ For example, Daniel Miller investigates the consumption of an American television programime,
The Young and the Restless in Trinidad. He finds that Trinidadians watch the soap opera and
compare its characters’ everyday activities, which can be described as the world of gossip, scandal,
and confusion, and their own. This has contributed to their refinement of the concept of Trinidad as
the culture of ‘bacchanal’, or the essential character of Trinidadian society. Miller argues that ‘we
should not assume that the term “global” connotes the massive homogenisation presupposed by the
debate on consumer culture’ (Miller, 1992:163-82). Similarly, Richard Wilk illustrates how the
beauty pageant has been imported in Belize. As global media create a contrast between foreign
shows and contestants and local ones, Belizeans come to recognise that the Belizeans have a
different standard of beauty from those of the global pageants. Wilk’s conclusion is that the
television show creates the widespread awareness of ‘the difference’ rather than replicates
uniformity (Wilk, 1995:110-33).
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Americanness. It is wanting to recognize and absorb those differences within the larger,
overarching framework of what is essentially an American conception of the world.
(Hall, 1991:28)

From these arguments, it becomes clear that Western media and popular culture are
not likely to induce people to migrate as a means of simply ‘westernising’ their values.
However, we should not conclude that the power of Western media and popular culture
has no influence over ‘the work of the imagination’. In fact, two case studies report
that the media have led young Albanians and Moroccans to migrate to the West not
only for economic and/or political reasons but also for other symbolic reasons. Since
the theoretical debate concludes that, in general terms, the media do not ‘westernise’
local people in any simple sense, how can the role of media in these studies be

explained?

1.2.3 Migratory Projects to the West: The Cases of Young Albanians and
Moroccans

Young Albanian Migration and Italian Satellite Television

A large number of young Albanians have migrated to Italy, partly because of Italian
Satellite television. By ‘migratory project’, Nicola Mai refers to ‘the wider discursive
processes by means of which Albanians have come to perceive, describe, and situate
themselves with respect to their wider social and cultural environment — whether this
be Albania or Italy’ (Mai, 2001:95).

Under the Communist regime, Albanians had experienced a lack of contact with
the outside world. However, they have come to associate freedom and democracy with
a higher level of material wealth, specifically with the possibility of purchasing
Western commodities. These perceptions have been ‘reinforced’ by foreign television.

The great majority of Albanians secretly tuned into Italian television and radio every
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night since the 1960s, even though this was strictly forbidden until 1985. For them, the
appeal of Italian programmes was their radical difference from cultural products
available in Albania and their potential function to make tangible an aspect of life that
the local culture was lacking — a cultural landscape of pleasure and beauty. Many
young Albanians associate the possibility of choosing a ‘modern’ lifestyle with the
Western world and see migration as the only way to follow both a ‘modern’ and
‘normal’ lifestyle (Mai, 2001:96-103; 259).

Nonetheless, family is still the main focus of identification and the main source of
values for young Albanians. The function of Italian television-watching is ‘a catalyst’:
on the one hand, it has offered young Albanians an illusory account of Italian society;
on the other hand, by having provided alternative models of subjectivity, Italian
television stimulates social change and has been involved in the gradual re-negotiation

of youth identities on the Albanian social and cultural scene (Mai, 2001:266-7).

Moroccan ‘Mental Emigration” and Western Media

In Morocco, according to Tarik Sabry, young people consume far more Western
programmes than Moroccan or Arabic programmes; in particular, the upper and middle
classes are the least interested in local programmes and prefer to watch mainly Western
satellite channels. In addition, about 80 % of young Moroccans have a desire to
emigrate, 95 % of whom want to emigrate to the West. They hope to do so, not only
and purely for economic reasons, but also because of other symbolic reasons such as
their interest in Western culture and education (Sabry, 2003:114-5).

The long-term consumption of Western media has greatly contributed to young
Moroccans’ ‘structure of feeling’ (Williams, 1977). Many young Moroccans have, in a
sense, mentally emigrated to the West inside Morocco, even though most of them are
not able to physically emigrate, due to their lack of access to visas or funds. For those

from Olfa and Old Medina, American and British popular music is their preferred
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symbolic ‘Heimat’ with which they wish to identify and which fulfils their desire to
belong to a different world.

These young Moroccans, however, do not identify with the West and still see
themselves as being Muslims. Although not all of them practise Islam, or agree with
some of its hegemonic cultural practices, it is still very much a force that binds young
Moroccans as a people. The ‘thereness’ of the West in the Moroccan popular imaginary
signifies the geographic, economic, and cultural ‘unreachability’ of the West. ‘Mental
emigration’, therefore, is perceived by many young Moroccans as a symbolic means of
change, emancipation, and most importantly as an ‘alternative’ to hegemonic cultural
practices within Moroccan society (Sabry, 2003:160-266).

Thus, the role of Western media and popular culture in young Albanian and
Moroccan migration was that it allowed youths to make a range of cultural
comparisons between their homeland and the West. As Sabry argues, the reactions to
Western modernity were not simple ones of westernisation but more contradictory ones
Vof ‘rejection’, ‘acceptance’, ‘negotiation’, and ‘contradiction’ (Sabry, 2003:258).

To sum up, a large quantity of Western media and popular culture provide local
people with a large amount of visual images of Western countries, instead of
‘westernising’ them in any simple sense. This leads to the construction of a particular
image of ‘the West’, as well as a particular image of each image-sending country (such
as the United States or Britain), in each image-receiving country.”’ In this process,
cultural- ideological links are established between a Western country and a receiving

country.”’ By using these images as their cultural frame of reference, potential

* Even in countries where domestic media and popular culture are dominant today, Western media
and popular culture may have had great influences over their construction of these images in the
ast, and the influences may still remain.
1 Here I should clarify one thing, regarding the theoretical arguments I reviewed earlier. As we
have seen, Sassen argues that ‘ideological effects should not be underestimated’, explaining how
foreign-owned factories do indeed play an important role in ‘westernising’ the developing country
and its people and how significant cultural-ideological links are then established. How are we to
interpret the difference of emphasis between Sassen’s analysis and the case studies I refer to? My
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migrants recontextualise themselves in relation to their image of the West. They
imagine their possible life there, and negotiate their sense of national identity, by
referring to these constructed images of the West. All these things affect the process

whereby individuals find particular motives to migrate.

‘Illusionary” Worlds
Finally, an unanticipated consequence of the above interplay between media and
migration should be discussed here. That is, the image of the West before migration

tends to be an ‘illusion’. As Mai notes:

When in interviews I asked Albanian young people who had migrated which
expectations were not met in their first encounters with Italy, invariably the answer
was that they had expected life to be easier, they had not expected to work so much for
so little money or with so few prospects. ...They did not expect to struggle so much to
find a decent job, nor to work more than 10 hours a day for salaries inferior to those of
their Italian colleagues. ...This common tale of disillusion helped to shatter the
idealised image of Italy as a landscape of material wealth and freedom. This is
compounded by the widespread diffidence ét best and racism at worst with which

many Italians ‘welcomed’ Albania’s migrants. (Mai, 2001:104)

Sabry argues that a whole image of the West was created for young Moroccans by
Western media, which depicted it as a place of freedom and abundant opportunities.
But what those of them who physically migrated found was a world that is very
different to the éne depicted for young Moroccans in Western media texts. As his

interviewees who migrated to London explain:

Young Moroccans see the west as a paradise. We thought our happiness was only

achievable if we crossed the border and that is why we are all here. We found a

assumption is that local people working at foreign-owned factories are more likely than others to be
westernised because they are supposed to be trained under a foreign corporate system. However,
when it comes to watching foreign television programmes at home or with family members or
friends, this process is not likely to have such a strong influence on viewers, even though foreign
television is able to provide a great storehouse of images of the United States and Western
European countries, if they lack the experience of working in a western cultural environment.
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different world to that portrayed by the media, and we have been swallowed by the
stomach of the West. (Maoui, age 31)

I thought that, once here, everything would be easy. I thought I would be completely
happy, but things are really difficult here. We do have some sort of independence, but I
doubt it’s worth the sacrifice of leaving everything behind, our families and our friends.

(Razzack, age 29) (Sabry, 2003:226-8)

The key to such migrants’ subjective experiences, according to Nancy Foner, is
‘expectations’. In her study of Jamaicans, who left for London between the 1950s and
1960s, the migrants had little idea of the prejudice and discrimination that awaited
them. Jamaica was then a British colony, and they thought of themselves not just as
Jamaican but as British citizens. Brought up with a respect for British culture and
people, most expected to have the right to live and work in Britain and to be treated, as
they had been taught they would be, on the basis of merit, rather than colour. Yet they
soon realised that to most English people they were, as blacks, considered lower class
and inferior to whites. By contrast, Jamaicans who came to New York were not so
shocked by the racial situation. By the time of large-scale immigration to New York,
most Jamaicans learned about U.S. racism though the mass media and from friends
and relatives who had gone there earlier (Foner, 1998: 176-7). Similarly, as Mary C.
Waters notes, most West Indians in New York City were part of a migrant network —
they migrated to the city because they already had friends or family members there
who had written, visited, or called back home with information about life in the U.S.
Most commonly they had heard two things about America — that it was a land of
opportunities that rewarded hard work, and that it was a place where whites
discriminated against blacks. However, even West Indians who had visited New York
before migration later found that their expectations proved to be at odds with the

reality or racism they experienced there (Waters, 1999: 79-80).
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These studies report that Western media and popular culture convey a large
quantity of images about the destination, without telling potential migrants much about
race-related problems there. So it is difficult for them to know the actual possibilities
for employment or housing available to them in advance. If a considerable number of
people have migrated to the same destination and have informed their families and
friends about their experiences, potential migrants are less likely to have such
misleading images. Even so, their images of their destination, based perhaps on their

hopes, still tend to be better than the reality that awaits them.

1.3 Identity Experience in the Host Country

1.3.1 How Do Migrants Experience Their Sense of National Identity?

The Assimilation Model

In the early period of migration studies, a number of researchers investigated the
experiences of European immigrants and their children who arrived in the nineteenth
and early twentieth centuries. At the height of European immigration to the United
States, the urban ecologists of the Chicago School established the first sociological
paradigm of assimilation. According to this approach, migrants become assimilated
into American society and transform their homeland-based national identity into the
national identity of their host country. Since then, current scholarship in the United
States has generally followed this research tradition (Gordon, 1964; Park, 1922).
Robert E. Park and Ernest Burgess define assimilation as ‘a process of interpenetration
and fusion in which persons and groups acquire the memories, sentiments, and
attitudes of other persons and groups, and by sharing their experience and history, are

incorporated with them into a common cultural life’ (Park and Burgess, 1921).
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Cultural Pluralism
However, due to the growth of Latin American- and Asian-origin immigrants in the
United States since the 1960s, American sociologists began to question whether the
tendency to structurally assimilate is stronger than the tendency to retain ethnicity, and
these questions led to the rise of the cultural pluralist school (Grosfoguel and
Cordero-Guzman, 1998:351). The pluralist approach criticises the assimilation models
as too ‘simple’ to explain the experiences of post-1965 immigrants. In the assimilation
model, it was predicated that migrants adopt the language and culture and achieve
economic security for oneself and social mobility for one’s children; consequently, by
the second generation, most people become ‘hyphenated’ Americans; by the third
generation, the descendants of the original immigrants are presumed to be thoroughly
American. In these ‘straight-line assimilation studies’, successful incorporation into
American society was automatically associated with loss of ethnic, social, and cultural
attachments (Waters, 1999:327-9). However, the pluralist perspective argues that
ethnic assimilation is not inevitable and very few people have ever become
‘unhyphenated’” Americans or just ‘Americans’. Even when ethnic intermarriage occurs,
there is still evidence that ethnic identity is maintained.”? Some researchers point to
continued high endogamy rates, continued socioeconomic and attitudinal differences
among ethnic groups even into the third and fourth generations, and continued
self-identification of individuals as ethnics as evidence that assimilation is not
imminent (Waters, 1990:5).

It should be noted that the assimilation and cultural pluralism approaches originally
evolved in the context of the early European immigration to the United States, and are

not applicable in all cases. For example, Britain, which had been an emigrant-sending

2 For example, while the descendants of immigrants may intermarry with other races or ethnicities
and exhibit few ethnic cultural traits, this does not mean that they no longer identify as Italian or
Polish (Waters, 1999:327-9).
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country and has only become an immigrant-receiving country in the past several
decades, has unfolded quite a different theoretical approach. In British scholérship, as
Caroline Nagel notes, American-derived assimilation models have long been regarded
as inapplicable to the British context. Instead, British scholars tend to interpret
immigrant-host society relations in terms of exclusion, racialisation, and difference.
British migration studies are concerned with the discursive construction of racial

categories and the manner in which such categories come to be viewed as ‘natural’

(Nagel, 2002:259-62).

Transnationalism

The assimilation school and part of the cultural pluralism school have theorised that
migrants abandon their old patterns of life and uproot themselves from the homeland,
in order to adopt, incorporate into, and/or assimilate, if to different degrees, to the new
patterns of the host country (Grosfoguel and Cordero-Guzman, 1998:359). However,
in recent years, many scholars argue that the categories used by the cultural pluralism
school are incapable of explaining the social relationships that an increasing number of
migrants establish across transnational spaces.

Proponents of transnationalism argue that one aspect of globalisation is a rapid
improvement in technologies of transport and communication, which make it
increasingly easy for migrants to maintain close links with their areas of origin
(Castles and Millers, 2003:29). These debates on transnationalism were stimulated by
anthropologists Linda Basch, Nina Schiller, and Cristina Blanc. In Nations Unbound,
they argue that ‘deterritorialised nation-states’ are emerging, with potentially serious
consequences for national identity. And they define transnationalism as ‘the process by
which immigrants forge and sustain multi-stranded social relations that link together

their societies of origin and settlement’ (Basch et al., 1994:7; 22). The concept of
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‘diaspora’ is often employed in this approach. Most definitions emphasise the marginal
status of the groups which, although they have settled outside their lands of ethnic
origin, still maintain strong sentimental or material links with them (Sinclair and
Cunningham, 2000:18).

Based on these ideas, many researchers have begun to argue that today migrants
are developing transnational identities, i.e., identities that do not develop from one
culture (the sending country) to another (the host country), but rather transcend
nation-states in a way that changes that individual and both societies. This new
scholarship on transnationalism reflects a postmodern concern with the multiplicity of
1dentities which an individual maintains, and the varieties of different experiences that
migration holds for those of different class, gender, and regional backgrounds (Waters,
1999:90).

As we have seen, theories of identity formation have developed from assimilation/
group-oriented theories into differentiation/individual-oriented theories. This suggests
that the process of iden;[ity formation should be understood in terms of individual
experiences in particular historical and social contexts, rather than in terms of the
collective experience of a migrant group. In fact, previous case studies”® have found
that migrants tend to show various patterns of identity transformation even in the same
migrant group; and these patterns are differentiated by particular social factors — i.e.,

‘race’ and ethnic relations, gender, class, language, religion, and media.

3 Transnationalism has been attracting many scholars across various academic disciplines.
However, many American sociologists still support cultural pluralism and criticise the notion of
transnationalism as quite exaggerated. John Lie trenchantly describes their point of view, as being
based on: ‘Their ignorance of the sociological scholarship, their disregard for numbers and
generalisations, and their abstruse theoretical terminology and endless neologism. Nonetheless,
hard-headed empiricism must confront our inescapably transnational world. It is bad sociology to
ignore the changing reality that the new ideas and terms seek” (Lie, 1992:305)
=" Among a variety of studies, I examine mainly the case studies of ‘first-generation’ migrants
‘who live in New York City or London’, because their generation and destination are the same as
those of the twenty-two young Japanese. These studies show how specific social contexts in these
two cities are likely to affect new migrants’ identity transformation.
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1.3.2 Social Factors: ‘Race’ and Ethnicity, Gender, Class, Language, Religion, and

Media

‘Race’ and Ethnic Relations

For all migrants, ‘race’ and ethnic relations are the key to their identity experience. As
discussed earlier, migrants tend to hold an ‘idealised’ image of ‘the West’ before
migration, without knowing the substantive degree of racism that they are likely to
encounter in their destination. Particularly, for new migrants, the difference in race and
ethnic relations between their homeland and their destination is critical.

In the case of West Indians in New York City, according to Mary C. Waters, they
come from societies that are pluralist and contain a number of different racial and
ethnic groups, with a sense of their subnational identity as blacks. But this racial
identity is very different from the identity of American blacks. West Indians have a
strong sense of personal efficacy and ambition because of growing up in a society in
which blacks are the majority. The culture of the white European is still seen as
superior, but there are few whites who represent that culture. Instead, the middle-class
blacks have political and economic power in the independent society. By contrast, in
the United States, many black Americans live in poverty and blacks are a stigmatised
minority. When other people conflate West Indian identity with that of black
Americans, West Indians find themselves at the bottom of their new society. Most West
Indians attempt to distance themselves from black Americans, and their national and
regional identities become much more salient and stronger (Waters, 1999:65; 91-3).

In her research on Irish women in London, Breda Gray argues that these women
belong to the dominant racial and ethnic group in Ireland; however, after migrating to
London, they come to find themselves to be subordinate because of their ethnicity. The

category ‘white’ in England has become a code-word for ‘English’. The same white
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women’s body is inhabited in Ireland as an unmarked ‘white’ body, but in England the
intersections of Irish, gender, and racial identities render the same body ‘marked’ and
not quite ‘white’. Although some women feel defensive about their Irishness, others
begin to refuse to be seen as ‘ethnic’ and attempt to ‘act white’ (Gray, 1996:93-9;

2004:132-48).

Gender

Gender is another crucial factor: firstly, the ‘standard’ of femininity/masculinity affects
migrants’ identity experience; secondly, due to gender differences, female migrants are
more likely to have opportunities for being included in their host society. Many Irish
women in London find that femininity is tied up with Englishness. These women’s
embodiments of Irish culture are represented as falling short of the ‘whitely script’ in
their apparently ‘unladylike’ use of language, humour, and manners. Even so,
dominant, masculine, racialised stereotypes of the Irish, such as the repeated
invocation of ‘Paddy’, tend to make Irish women’s potential for inclusion greater than
that of Irish men. Following the gendered ‘whitely script’ at least offers ‘inclusion’ to
Irish women in ways that may not be available to Irish men (Gray, 1996:257-74). In
the case of second-generation West Indians in New York City, girls tend to have more
access to the mainstream society than boys. They are under greater restrictions and
control from parents than are boys. As a result, they have less pressure to ‘act black’

from peers, are less likely to be involved in delinquency, and see more opportunities in

their future (Waters, 1999:315-23).

Class
Class also has an influence on migrants’ identity transformation. Waters argues that in
New York City, the ethnically-identified young West Indians are most likely to come

from ‘middle-class’ backgrounds. They do not reject their parents’ hard-working
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culture, but rather reject the American social system that would identify them as ‘black
American’. By contrast, the American-identified young West Indians tend to come
from ‘working-class’ backgrounds. Instead of rejecting black American culture, they
embrace many aspects of it and undergo assimilation to black America: they speak
black English with their peers and accept the peer culture of their black American
friends. In fact, most of the American-identified teenagers in the inner city often
experience explicit and subtle discrimination by white police officers and passers-by in
the streets. Therefore, they are aware of the negative images held by whites and the
wider society of black Americans. They accept an American black identity, also
accepting the oppositional character of that identity — traits and characteristics that are

the opposite of those valued by the majority group (Waters, 1999:290-302; 307).

Language

The ‘standard’ language of the host country is also an important factor. Among
first-generation West Indians in New York City, middle-class migrants are proud of
their use of ‘standard’ English, because their éccent is the only way of showing that a
person is ‘West Indian’. Language plays a large role in ensuing that they be seen as
different from black Americans (Waters, 1999:76-9). In a similar vein, many Irish
women in London recount their experiences of being made to feel outsiders by
reference to their ‘inadequate’ grasp of the English language. They often have their
English corrected, because the Irish accent and manner of speaking are identified as
incorrect and inferior to ‘the Queen’s English’. Irish identity can be concealed when
necessary, at least until they speak. To secure the sign ‘white English’ or ‘British’
requires more than the appearance of whiteness: it is also a way of behaving, a manner

of conduct (Gray, 1996:264-5; 2004:2-274).
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Religion

For some migrants, religion plays a large role in their identification. Particularly, those
who have a strong attachment to their religious identity are less likely to hold on to
their sense of national identity. John Eade investigates the case of second-generation
young Bangladeshi Muslims in London, and finds that most of them embrace the term
‘British’ but reject ‘English’ because of its associations with white people and notions
of indigenous culture. What is more, whether being born in Bangladesh or the
offspring of Bangladeshi migrants, they frequently choose to describe themselves as
‘Bengalis’ rather than as ‘Bangladeshis’. They tend to distinguish between Bengali
Muslims and ‘other Bengalis’, who are principally Hindus. They are sensitive to the
way in which the Bangladeshi nation-state has been associated with the Bengali
language and culture, as Islamic culture is more important than Bangladeshi national
culture for them. Constructions of Islam as a primordial identity can create in
individuals an uneasy sense of having to choose between religion and nation. Some
reconcile the competing claims by referring to composite, hierarchically ordered
identities — as British Bengali Muslims, where Islam is the most important element.
But others look beyond the national frontiers of Britain and Bangladesh to other
Muslim nations and to a worldwide Muslim community that transcends existing

national boundaries (Eade, 1994:377-9).

Media

Finally, the role of media must also be considered here.”> On the one hand, it is

» In the past decade, a considerable number of studies have been made on the relationship
between the role of media and the formation of transnational communities: for example, studies on
television and Chinese, Vietnamese (Cunningham and Sinclair, 2000), and Iranians (Naficy, 1993;
Sreberny, 2000); video and Thai (Cunningham and Sinclair, 2000) and Yugoslavs (Kolar-Panov,
1997); the Internet and Greeks (Panagakos, 1998); and newspapers and Italians (Fortier, 2000).
However, most such studies do not focus on the issue of identity transformation. Therefore I want
to refer primarily to the case of Turkish women in London, which particularly investigates the role
of transnational television in the transformation of their ‘Turkishness’ (Robins and Aksoy, 2001,
Aksoy and Robins, 2000).
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discussed that transnational media often lead first-generation migrants to hold onto
their homeland-based national identity. Kevin Robins and Asu Aksoy report that in the
mid 1990s, Turkish cable and satellite television services began to be provided for
Turks abroad. And this has enabled first-generation women who do not understand
English to watch Turkish television, imagine their ‘home’, and hold onto
Turkish-Cypriotness (Robins and Aksoy, 2001:695-6). In the case of first-generation
Hong Kong Chinese in Britain, as Lee Siew-Peng explains, older migrants heightened
their sense of belonging to an imagined Hong Kong community, after satellite Chinese
television started broadcasting in the 1990s. Although the older migrants consider
Britain to be physically their home, emotionally they still regard Hong Kong as their
‘home’. Their physical presence in Britain does not automatically imply a sense of
national belonging (Siew-Peng, 2001:143-55).

By contrast, second and later generations show quite different attitudes.
Transnational media sometimes lead such migrants to transcend their sense of national
identity. In the case of young Turkish women in London, some are bilingual in Turkish
and English. By watching Turkish satellite television in Britain, these women learn
more about Turkish culture and people, and experience the ‘passage’ or mobility
between British cultural space and Turkish cultural space. As a consequence, they find
a new sense of Turkishness and begin to feel more comfortable about living in British
society. As Robins and Aksoy argue, when these Turkish women talk about identity, or
about their customs — about what it means to be Turkish-Cypriot — they are not
thinking about cultural and political attachments to a ‘national’ community. In their
view, the varieties of Turkish Cypriotness cannot be captured through an imposed

matrix of identity boxes (Robins and Aksoy, 2001:700-9).
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1.4 Conclusion

Now we can account for (a) how poténtial migrants conceive the idea of migration to
Western countries for symbolic reasons and (b) how migrants experience their sense of
national identity in their host country. Firstly, as electronic media have come into wide
use throughout the world in the past few decades, more and more people begin not
only to imagine a sense of belonging to their homelands, but to imagine routinely the
possibility that they will live and work in national spaces other than those they were
borm. Throughout the world, people have been exposed to a large quantity of
mass-mediated images produced in the United States and Western Europe; and these
‘images lead potential migrants, especially young people, to hope to live in the West for
symbolic reasons as well as economic or political reasons. These flows of Western
media and popular culture induce people to recontextualise themselves in relation to
their image of the West, to imagine their possible lives there, and for some, to actually
carry out their migratory projects.

Appadurai is sceptical both about the total homogenisation or westernisation of
culture and about models of this process founded as a simple centre/periphery relation.
The two case studies of young Albanians and Moroccans also rejected the idea of the
homogenisation of culture. However, as for the directions of the cultural flows in
question, both of these case studies imply that the centre/periphery relation might be
still relevant, supporting Hannerz’s view. Further investigations should be made on this
relationship between the flows of Western media and popular culture and the flows of
young migrants in the light of the centre/periphery relation.

Secondly, migrants often find their previous image of ‘the West’ to be an ‘illusion’
after arriving in their destinations. This is precisely because ‘diaspora space’ is
‘inhabited not only by those who have migrated and their descendants but equally by

those who are constructed and represented as indigenous’, as Avtar Brah notes (Brah,
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1996:181). In other words, migrants enter spaces and places full of other people, and
become involved in the power relations of ‘race’ and ethnicity, which are different
from those in their homeland. Living in such spaces, migrants begin to reinterpret their
sense of national identity: some renegotiate their sense of their homeland-based
national identities, while others develop their sense of their host-country based national
identities or even transnational identities. These processes are affected by individual
backgrounds as well as by historical and social contexts in the homeland and the host
country — gender, class, language, religion, or the media, in addition to ‘race’ and
ethnic relations. In this context, it is necessary to closely examine what makes one
identity formation similar to, or different from, another.

The next chapter will examine the case of Japan. Based on the above arguments, [
will first look at how Japanese national identity has been constructed and reconstructed
in specific historical and social contexts. Next, I will investigate (a) how Japanese
people have conceived the idea of migration to foreign countries and (b) how they

have experienced their sense of Japaneseness in their host country.
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Chapter 2 ‘Homogenous’ and ‘Unique’: The Construction of Japaneseness and

Japanese Overseas

Japan has one nation, one civilization, one language, one culture and one race. Only
Japan has such unique characteristics. (in a speech made by Internal Affairs and

Communications Minister Taro Aso, in Fukuoka in October 2005)

[In Japan] the small territory is closely packed with people who are racially
homogenous and highly educated. Because of this manpower, Japan still maintains its
position as the second economic superpower, though Japan was defeated in the Greater
East Asia War and even exposed to atomic bombs. (in a speech made by the former

Economic, Trade and Industry Minister Takeo Hiranuma, in Sapporo in July 2001)

What is more remarkable is that, whether in the West or Southeast Asia, the Japanese
community is alienated from the host society. This is not simply because the Japanese
are bad at foreign languages, but because the Japanese society is structurally very
different from other societies in terms of the form of social groups. (Chie Nakane, in

Tateshakai no ningenkankei, 1967:64)

2.1 The Construction of Japaneseness

2.1.1 The Elements of Japaneseness
In Japan, discourses about ‘the Japanese’ first appeared as a form of discussion of
nationality (kokuminsei) in the early Meiji period (1868-1912). Later, the concept of

‘culture’ was imported by Japanese intellectuals under the influence of German
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philosophy, and ‘Japanese culture’ became another important issue in the Taisho period
(1912-26) (Nishikawa, 1995:162-3).2 Among Western countries, the United States
has produced the largest number of publications dealing with nikonjinron, and has had
a great influence not only on Japanologists in Western countries, but also on
intellectuals in Japan (Sugimoto and Mouer, 1982:31). Ruth Benedict’s The
Chrysanthemum and the Sword (1947) has become the most influential model for
discourses of nihonjinron during the postwar period.?” Under the influence of
Benedict’s work, the first boom of nikonjinron discourses occurred in Japan in the late
1940s and 1950s. This boom concentrated on the ‘introspection’ of the Japanese during
the Second World War and set the ground for the second boom of nikonjinron
discourses in the late 1970s (Yoshino, 1992:32). According to the Nomura Research
Institute, 698 books and articles on nikonjinron were published in Japan between 1946
and 1978. This popularity continued into the 1980s and 1990s (Yoshino, 2001:150).
Thus, as shown in the beginning of this chapter, ‘thinking elites’ (Yoshino,
2001:150), ranging from intellectuals, critics and journalists to diplomats and even
business elites, have long discussed Japanese national distinctiveness. Some of the
most popular ideas in such discourses are ‘homogeneity’, ‘assimilation’,
‘appropriation’, ‘taciturnity’, ‘ambivalence’, ‘non-logic’, ‘situational ethics’,
‘emotionality’, ‘groupism’, ‘interpersonalism’, ‘verticality’, ‘dependence’, and

‘high-technology’.

% Like Nishikawa, some researchers distinguish discourses of the Japanese (nikonjinron) and
discourses of Japanese culture (nihonbunkaron). However, here I want to call both types of
discourses ‘nihonjinron’, as I consider that these two genres very often overlap.

" Benedict explored the coherent ‘patterns of Japanese culture’ behind seeming contradictions in
Japanese behaviour. She stressed the hierarchical nature of order in Japanese society, introducing
many well-known concepts in discourses of nihonjinron, such as ‘bun’ (one’s place in society), ‘on’
(normative obligation)’, and ‘giri’ (socially contracted dependence)’. Furthermore, she considered
the characterisation of Japan to be ‘haji no bunka’ (shame culture), in which individuals are
controlled by social threats to personal honour and reputation (Yoshino, 1992:33).
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Homogeneity

The most frequently discussed and widely believed idea is that Japan is a
‘homogenous’ nation. In particular, after the Second World War, many intellectuals and
politicians began to emphasise this homogeneity as the national distinctiveness.
According to Eiji Oguma, such discourses of nihonjinron have the following four
characteristics. Firstly, from ancient times, Japan has been occupied by a single
homogeneous nation, and has been a peaceful, agricultural state with no experience of
conflict with alien nations. Secondly, the Imperial Family were not conquerors who
came from overseas. Rather they symbolised the unity of the cultural community of
this peaceful nation. Thirdly, from time immemorial, the Japanese nation has lived on a
remote island-country and had had little contact with alien peoples. As a consequence,
the Japanese lack ability both as diplomats and as warriors. Fourthly, Japan is a
homogenous nation-state, so that historically, it has been peaceful, and remains so

today (Oguma, 2002:322).

Assimilation and Appropriation

The Japanese capacity for the assimilation of the foreign has also been characterised as
a great quality of Japaneseness. Numerous scholars and political leaders, such as
Kokichi Shiratori or Shinpei Goto, maintained that this capacity was not only a
characteristic of Japanese culture but also was a manifestation of Japanese superiority
to the West. In the post war period, critical commentator Shuichi Kato’s two essays on
zasshu bunka (the hybridity of Japanese culture), originally published in 1955, initiated
the postwar discourses on Japanese cultural hybridity, arguing that Japanese culture in
everyday life was hybrid. The practice of cultural appropriation has become a
well-accepted feature of the prosperous Japanese nation. Many people in Japan now
hold the view that the capacity for absorption and indigenisation of foreign cultures is

uniquely Japanese (Iwabuchi, 2002:57-9).
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In Western societies, the Japanese are also known for their willingness to borrow or
imitate. An essay collection, Remade in Japan (1992) delineates Japan’s ‘ongoing
creative synthesis of the exotic with the familiar, the foreign with the domestic, the
modern with the traditional, the Western with the Japanese’. This book argues that the
genius of the Japanese lies not in invention but in adaptation, as the Japanese are
considered to have appropriated a variety of foreign cultures — e.g., Korean pottery,
tombs, and textiles, Chinese script and scripture, Dutch science and medicine, French
education, English colonialism, German militarism, and American egalitarianism,

corporate efficiency, and popular culture (Tobin, 1992:3).

Taciturnity, Ambivalence, Non-logic, Situational Ethics, and Emotionality

The nature of Japanese language and communication is another important feature in
discourses of nikonjinron. For example, scholar and television commentator Masao
Kunihiro (1974) was one of the most explicit contemporary exponents of this view. He
notes, ‘Japanese tend to be taciturn, considering it a virtue to say little and rely on
non-linguistic means to convey the rest. Verbal expression is often fragmentary and
unsystematic, with emotional, communal patterns of communication’. This idea 1s
echoed by many others, and the linguistic and communicative mode of the Japanese is
very often characterised by taciturnity, ambivalence, non-logic, situational ethics, and
emotionality. By contrast, the Western mode is characterised by eloquence,

dichotomous logic, rigid principle, and rationality (Yoshino, 1992:12-3).

Groupism or Interpersonalism, Verticality, and Dependence

Japanese social structure is also regarded as an important element of Japaneseness. It is
very often characterised by groupism or interpersonalism, verticality and dependence.
In contrast, Western society is characterised as having the opposite characteristics:

individualism, horizontality and independence (Yoshino, 1992:17-8). In one of the
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most influential studies, Tateshakai no ningenkankei’* (1967), anthropologist Chie
Nakane claims that the concept of “vertical society’” can explain Japanese forms of
social organisation and interactions. In her view, the overall picture of Japanese society
is not that of ‘horizontal’ stratification by class or caste®® but of “vertical’ stratification
by institutions or groups of institutions. Thus the Japanese are considered as
group-oriented people who think and interrelate with others within the framework of a
group (e.g., the upper-lower hierarchical relations between seniors and juniors within a
school or a company) (Nakane, 1970:24-5). Another influential book, ‘Amae’no kozo>"
(1971) supports this idea of vertical relationships. In the field of psychology, Takeo
Doi argues that in Japanese society, the attitude of amae (dependence) is prolonged
into adulthood, thereby accordingly shaping an individual’s entire attitude towards
other people. This socialisation process enables the persistence of the vertical social

structure (Yoshino, 1992:17-8).

High-Technology

A relatively new aspect of Japaneseness is high-technology, which has widely been
discussed since the 1990s, as a result of Japan’s success in the field of economy and
technology. As David Morley and Kevin Robins point out, many Japanese began to
claim Japan’s superiority to the West by reference to this idea. Sociologist Hidetoshi

Kato (1991) asserts that Japan can be projected as ‘the greatest “machine-loving”

% The English translation is Japanese Society (1970).
¥ In her view, the essential types of human relations can be divided, according to the ways in
which ties are organised, into two categories: vertical and horizontal. This basic concept can
applied to various kinds of personal relations. For example, the parent-child relation in vertical, as
the sibling relation is horizontal, the superior-inferior relation is vertical as opposed to the
horizontal colleague relation (Nakane, 1970:24).
3% For example, she thinks that where the coherence of the village community is unusually strong,
the links between members of the occupational groups are weakened and the village unit may
create deep divisions among members of the occupational group. This is a prominent tendency in
Japanese society. Throughout Japanese history, occupational groups, such as a guild, cross-cutting
various local groups and institutions have been much less developed in comparison with those of
China, India, and the West (Nakane, 1970:25).
3! The English translation is the Anatomy of Dependence (1973).
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nation of the world’, a culture in which ‘machines are priceless friends’. In a similar
way, Shintaro Ishihara, novelist and governor of Tokyo, claims that Japanese
technological superiority now puts it ‘on the verge of a new genesis’, and, in contrast,
European and the United States are on the verge of decline® (Morley and Robins,

1995:147-9).

2.1.2 Discourses of Nihonjinron as Ideology

The above ideas of Japaneseness are widely believed by many people both in Japan
and in other countries. However, these ideas are best understood as reflections of
‘ideology’, rather than academic findings on common characteristics of the Japanese
(Nishikawa, 1995:190). Some researchers have revealed the non-academic nature of
discourses of nihonjinron. For instance, the anthropologist Harumi Befu argues that
characteristics of the Japanese are very often over-simplified. A certain culture may be
observed among part of the Japanese population (e.g., Zen culture), but discourses of
nihonjinron tend to take it for granted that such a culture is widely shared among the
Japanese. Particularly, some traditional cultures are very often stressed as the basis of
national distinctiveness, although these cultures are actually practised by a small
number of people in Japan. In addition, some characteristics are overemphasised (e.g.,
groupism, vertical relationships, or the Japanese-style management). Once certain
aspects of Japan are generalised as the essence of Japaneseness, then, these are very
often applied to all Japanese people (e.g., all Japanese love machines). Furthermore,
discourses of nihonjinron seldom recognise that Japanese culture contains
inconsistencies, although there are always contradictory elements in a culture or a

society (Befu, 1982).

32 However, in response, the West has begun to associate Japaneseness with technology, in order to
reinforce the image of a culture that is cold, impersonal, and machine-like, an authoritarian culture
lacking emotional connection to the rest of the world. And the West claims its technological
hegemony and the central position of modemity (Morley and Robins, 1995: 167-73).
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In a similar vein, sociologists Sugimoto and Mouer regard nihonjinron as an
ideology. Methodologically, many discourses of nikonjinron are based on authors’
mmpressions gained from their personal experiences, rather than designed empirical and
comparative studies. Many Japanese intellectuals stay abroad or Western Japanologists
sojourn in Japan only for a short period and interact only with people in the higher
classes. Nevertheless, they tend to believe what they have experienced in these
restricted social occasions to be characteristics of the nation.”> Sugimoto and Mouer
also point out that, indeed, many Japanese show characteristics that are opposite to
those described in nihonjinron discourses, and exemplify how individualism is

practised among many Japanese (Sugimoto and Mouer, 1982:83-213).

Particularism vs. Universalism

The ideological nature of nikonjinron discourses becomes clearer when we look at the
ways in which they shift between ‘particularism’ and ‘universalism’. Here it is useful
to look at Nishikawa’s discussion. He introduces the two chronological classifications
of discourses of nihonjinron made by Yoshio Sugimoto and Ross Mouer as well as by

Tamotsu Aoki:

Sugimoto and Mouer’s classification

1. the prewar and Second World War period (1930-45): theories of ‘national culture’
are introduced, and intellectuals begin to evaluate Japanese national culture
highly;

2. the decade following Japan’s defeat (1945-55): theories of American
democratisation become popular, and Japan is regarded as a backward country;

3. the era of high economic growth (1955-70): Japan’s development is discussed in
terms of the universal process of modernisation;

4. Japan as an established world economic power (1965- the 1980s): new discourses

33 This is exemplified by Chie Nakane who remarks that ‘for example, when I stayed in America, I
was greatly impressed by Chinese scholars. When they were talking in college and I passed by
them, they always switched from Chinese to English. Chinese people have a manner that they
should not make a barrier between them and others. This is a contrast to the Japanese who
unconsciously and consciously show that there is a barrier between us and others’ (Nakane,
1967:48).

54



of nihonjinron arise, attributing success to the nation’s uniqueness.

(Sugimoto and Mouer, 1982:49-66)

Aoki’s classification
the first period (1945-54): recognition of negative uniqueness;
the second period (1955-63): recognition of historical relativism;**

the third period (1964-83): recognition of positive particularism;

R b=

the fourth period (1984-): shift from particularism to universalism.>

(Aoki, 1990:29)

As we see, both of these two classifications similarly point out the following
changes: from 1945 to the mid 1950s, discourses of nihonjinron tended to criticise
Japan’s particularism. Then, until the mid 1960s, Japan’s economic growth was
understood in terms of the universality of modernisation. Finally, as Japan became one
of the world economic powers in the 1980s, discourses of nihonjinron began to
appraise positively Japan’s particularism.

Significantly, Nishikawa argues that discourses of nihonjinron have repeated the
same pattern since the Meiji period. That is, historically, ‘a period of Westernisation’
has come first, and then, ‘a period of nationalism’ has always followed. The former
period tends to criticise the Japanese and celebrate universalism, while the latter period
tends to affirm Japanese national and cultural superiority and defend particularism. In
his view, the period of Westernisation between the Meiji Restoration and the 1880s is
quite similar to the period of Westernisation between 1945 and the 1950 after the
Second World War. In both periods, due to pressures from the Western powers, Japan
had to quit taking a nationalist attitude and aim to become a Westernised or

Americanised country. Hence, many intellectuals became critical of the Japanese and

* In Aoki’s view, this period attempts to find the location of Japanese culture in relation to
Western cultures.

% This period attempts to overcome criticisms of Japan’s uniqueness, which increased mainly due
to Japanese-style management that contributed to Japan’s economic growth.
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Japanese culture at that time (Nishikawa, 1995:163; 170-3).%°

After these periods of inward-looking critique, nationalism was once again extolled.
Following Japan’s successes in the Sino-Japanese War (1894-5) and the
Russo-Japanese War (1904-5), nation-building reached a turning point. State power,
founded on the Emperor system, was strengthened and nationalistic discourses began
to emphasise the superiority of the Japanese (Nishikawa, 1995:181-2).>’

Between the 1960s and 1980s, we saw another period of nationalism, which
corresponds to Sugimoto and Mouer’s ‘new discourses of nikonjinron’ and to Aoki’s
‘recognition of positive particularism’. For instance, as noted earlier, Nakane’s
Tateshakai no ningenkankei (1967) and Doi’s ‘Amae’ no kozo (1971) praised Japan’s
uniqueness, exploring ‘vertical relationships’ or ‘dependence’.®® These became
best-selling books in Japan. In this period, another influential book, Ezra Vogel’s
Japan as Number One (1979) was also published, addressing a question of what
America could ‘learn from Japan’. This has also translated itself into attempts to
reassert national self-image and self-esteem by recovering the essence of American
difference (Morley and Robins, 1995:165). As ordinary Americans have little interest
in Japan, it sold only 40,000 copies in the United States. However, this book, which

acclaims the bureaucracy and social structure of Japan with extraordinary enthusiasm,

3 For example, according to Nishikawa, Yoshio Takahashi’s Nihonjinshu kairyoron (1884)
suggested improving the Japanese race, by promoting intermarriage with other races, while novelist
Kunio Kishida’s ‘Nikonjin kikeisetsu® (1948) discussed the abnormality of the Japanese race;
politician Arinori Mori’s ‘Eigo kokugokaron® (1872) suggested that the nation should abolish the
Japanese language and replace it with the English language, while novelist Naoya Shiga’s ‘Kokugo
mondai’ (1946) suggested replacing it with French (Nishikawa, 1995:170-3).
37 For example, a typical discourse was developed by a classical Japanese scholar, Yaichi Haga, in
his Kokuminsei juron (1907). Here he lists the distinctive national traits of the Japanese, such as
‘loyalty’, ‘patriotism’, ‘respect for the family name’, ‘politeness’, ‘gentle dispositions’, and so on
(Nishikawa, 1995:181-2)
% According to Nishikawa, these studies used new words and perspectives, but their structures are
basically the same as the past discourses. For example, in Tateshakai no ningenkankei (o1 Japanese
Society), Nakane uses the concepts, ‘vertical relationship’ (the upper-lower hierarchical relations),
as well as ‘ba’ (location) when explaining the groupism of the Japanese. But indeed these concepts
were just the rephrasing of the same concepts, which were discussed by Ruth Benedict in The
Chrysanthemum and the Sword (1947), such as ‘on’ (normative obligation)’, and ‘giri’ (socially
contracted dependence)’, as well as ‘ie’ (family) (Nishikawa, 1995:185-6).
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became a best-seller in Japan (Nishikawa, 1995:163; 181-7).

Interestingly, Naoki Sakai explains the reason why Japan emphasises its
particularism. In his view, Japan does so because the country needs to express ‘iiwake’
(‘justifications’ or ‘excuses’) to the West. The point is that ‘the West’ is not simply a

geographic category:

[The West] is a name for a subject which gathers itself in discourse but is also an
object constituted discursively; it is, evidently, a name always associating itself with
those regions, communities, and peoples that appear politically or economically
superior to other regions, communities, and peoples. Basically, it is just like the name
‘Japan’, which reputedly designates a geographic area, a tradition, a national identity, a
culture, an ethnos, a market, and so on, yet unlike all the other names associated with
geographic particularities, it also implies the refusal of its self-delimitation. ...In short,
the West must represent the moment of the universal under which particulars are
subsumed. Indeed, the West is particular in itself, but is also constitutes the universal
point of reference in relation to which others recognise themselves as particularities.

(Sakai, 1988:476-7)

Japan attempts to become part of the West in order to confirm its superiority, but at
the same time, it recognises the impossibility of being accepted as part of the West.
Consequently, Japanese political leaders and intellectuals begin to justify Japan’s
cultural uniqueness, explaining how Japanese people and culture are different from
Western people and culture. Thus, Japanese national identity is always constructed in

relation to the universality of the West. As Sakai also puts it:

Japan’s uniqueness and identity are provided insofar as Japan stands out as a particular
object in the universal field of the West. Only when it is integrated into Western
universalism does it gain its own identity as a particularity. In other words, Japan
becomes endowed with and aware of its ‘self” only when it is recognised by the West.
Therefore, it is no accident that nikonjinron discourses mention innumerable cases of
Japan’s difference from the West, thereby defining Japan’s identity in terms of

deviations from the West. (Sakai, 1988:487)
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In discourses of nihonjinron, it is very often repeated that ‘we are Japanese because
we have unique practices and we cannot get rid of this and that’. In this way,
politicians and intellectuals continue to attempt to justify not becoming part of the
West to Westerners in discourses of nihonjinron (although the majority of their
audience are Japanese). Hence, the main drive behind the production of discourses of
nihonjinron is not simply that there is a cultural difference between the West and Japan.
Rather, discourses of nihonjinron are produced because Japan continues to fail to
become part of the West. However, their insistence on Japan’s peculiarity and
difference from the West is nothing but the positing of Japan’s identity within Western
terms. This, in return, establishes the centrality of the West as the universal point of

reference (Sakai, 1988: 486-7; 1996:20-4).

The Myth of Homogeneity
Moreover, the dominant paradigm of homogeneity is proven to be a relatively new idea.
In an influential study of the genealogy of the Japanese, Eiji Oguma argues that during
the prewar Great Japanese Empire, ‘the mixed nation theory’, which saw Japan as a
multi-national empire, dominated discourses of the Japanese. This theory contends that
since time immemorial, Japan has successfully assimilated a large number of alien
peoples and immigrants. The blood of immigrants thus flows even in the veins of the
Imperial Family. Therefore, it is argued, the Japanese nation excels at ruling and
assimilating alien peoples, and this experience should be used to carry out Japanese
policies of expansion and assimilation (Oguma, 2002:321).

In Oguma’s view, the way in which the modemn Japanese state was formed also

helps to explain why the ‘mixed nation’ theory was able to emerge:

...the Meiji government embarked on the process of creating a modern state as a way
of escaping the danger of being colonised by the Western Powers. Moreover, the Meiji

government argued that it was necessary to secure defensive position in the areas
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surrounding Japan, in order to prevent them being used as beachheads for any future
attack on the archipelago. ...As a result, these regions [Hokkaido, Okinawa, Taiwan,
and Korea] were annexed and became part of Japan. The residents were ‘granted’
Japanese nationality, and assimilationist policies centred on Japanese language

education and Emperor worship were implemented. (Oguma, 2002:326)

The ‘homogeneous’ nation theory became generally accepted after the Second
World War. The government used the theory in order to reconstruct the nation in the

particular social context of the postwar period. As Oguma explains:

...the myth of ethnic homogeneity dovetailed with the postwar Symbolic Emperor
System, the loss of confidence in Japan’s international status produced by the defeat in
1945, and the psychology of the isolationist ‘one-state pacifism’ where many Japanese,
tired of war, came to feel that they did not want to become involved in any

international disputes.

Later, due to a further homogenisation of lifestyles produced by high economic
growth rates from the 1960s, the myth of the homogeneous nation became firmly
established. Overall, one might say that the transitions in the discourse on the
‘Japanese’ constituted a movement which used the theory of homogeneity to protect
Japan when it was weak, but used the ‘mixed nation’ theory to assimilate other peoples
when it was strong in relation to foreign countries (Oguma, 2002:321-3).

The above arguments made by Nishikawa, Sakai, Oguma, and others have revealed
that Japaneseness is a fluid, unstable notion, which can be either ‘particularistic’ or
‘universalistic’ and either ‘homogeneous’ or ‘mixed’ in particular historical contexts.
Nowadays, in Japan, its population (127 million) consists of various ethnic groups. It is
estimated that there are a considerable number of Ainu (25,000-300,000), Okinawans
(1.6 million), Burakumin (2-3 million) Koreans (700,000-1million), Chinese (200,000),
children of mixed ancestry (10,000-25,000), and other foreign nationals (150,00-

700,000) (Lie, 2001:4-5; MIAC, 2004). And the fact that Japan is a multiethnic nation
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is now accepted by many intellectuals, journalists, and politicians in the country.*’
Nevertheless, due to the strategic diffusion of Japanese national identity during the
postwar period, the majority of the Japanese still believe that Japan is a ‘homogeneous’
nation, which consists of the only one race (or jinshu), one ethnic group (or minzoku),
and one nation (or kokumin). According to John Lie, Japanese people tend to regard
Okinawa as a region and its language as a dialect and Koreans and Chinese as
foreigners. The most serious problem is the persistence of discrimination against these
people. Fearing obstacles in employment and marriage, many of them attempt to pass
as ‘ordinary’ Japanese and hide their ethnic background (Lie, 2001:4-5).

However, this situation might be changing. Because of the globalising process,
more and more people are interacting with people of other nations throughout the
world, and Japan is not an exception. The number of Japanese going abroad increased
rapidly from the late 1980s to the early 1990s. Since a large number of Japanese have
experience living in a foreign country and observing Japan from the outside, they
might have come to recognise the constructed nature of Japanese national identity. In
the next section, let us look at the actual experiences of Japanese who migrated to

foreign countries in the past and recent past.

* For example, the novelist and politician Shintaro Ishihara (at present, he is the Governor of
Tokyo) insisted in 1968 that Japan was a homogeneous nation-state that had no parallel anywhere
in the world. However, with a change in international affairs, he converted to the mixed nation
theory. In 1994, he wrote that ‘it is absurd that some people argue that Japan is a unique
homogenous country’, stating instead that ‘the Japanese are a mixture of all Asian nations’ (Oguma,
2002:346).
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2.2 Negotiating Japaneseness through the Migration Process

2.2.1 Past Migrants

The Meiji period saw the first recorded large-scale emigrations from the shores of
Japan. The government began to directly sponsor sending emigrants in 1868 as a form
of contract labour migration to Hawaii, partly in order to alleviate domestic population
problems, and partly to expand economic opportunities and territories abroad. By 1910,
there were 130,000 Japanese living in the United States, mostly on the West Coast, and
large communities had also begun to be established in South America, especially in
Brazil and Peru (Goodman et al., 2003:5-6).

Around the turn of the nineteenfh century, in Japan, there were a number of
magazines, books, and pamphlets specifically devoted to fobei (or ‘crossing to
America’). More specific in their goals, these writings were aimed at young people
who were convinced that their prospects for achievement laiy on the opposite shore of
the Pacific Ocean. Tobei shimpo (News on crossing to America), a monthly that began
publishing in 1907, boasted sales in eighty bookstores in Tokyo the following year.
Tobei zassi (Crossing to America magazine) and its successor, Amerika devoted their
pages to matters concerning the United States. In addition, popular journals such as
Seiko (Success), which were published for a general audience, nonetheless attached
primary importance to American examples in their interpretations of the success ethic.
All of these publications taught, entertained, and stimulated young adults who were, or
desired to become, part of the rapidly forming churyukaikyi (the middle class) in those
days (Sawada, 1996:92-3).

Under the influence of these media, many Japanese moved to the United States, in
order to improve their economic conditions, and the first-generation Japanese migrants
or Issei settled down in the country as their new home. White America, however, did

not see them as entitled to become American (Spickard, 1996:32). Japanese migrants
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on the West Coast encountered racism that drove them into ethnic enclaves and
strengthened their sense of ethnic solidarity (Takaki, 1989:212). For those who
migrated to New York City, especially those possessing a little capital and education,
the possibilities seemed unlimited. However, despite their backgrounds and the cultural
knowledge about the United States they gathered in Japan, the majority of the Japanese
who came to New York were unable to live up to the expectations and dreams they
carried with them. Most of them faced lifelong bachelorhood, unskilled or semiskilled
domestic labour, and an income that at best barely supported the comfortable,
independent middle-class standard of living they hoped for (Sawada, 1996:16; 39-40).
The Issei saw they had been doomed to be ‘foreigners’ forever (Takaki, 1989:212).

As generations change, according to Stephen Fugita and David O’Brien, Japanese
migrants have structurally ‘assimilated’ into mainstream life. The later generations of
Japanese Americans, such as Nisei (second-generation Japanese Americans) and Sansei
(third-generation Japanese Americans) in the 1970s, tended to live in predominantly
white neighbourhoods, have white friends, participate in mainstream community
affairs, and intermarry in significant numbers with white Americans. But at the same
time, these Japanese Americans retained high levels of involvement in their ethnic
community and perceived all members of their ethnic group as ‘quasi kin’. The
successful person in these Japanese American communities was one who displayed,
along with his or her other talents, an appropriate amount of modesty, self-effacement,
and identification with the group so as not to create conflict or embarrassment. As
Fugita and O’Brien note, because of this strong sense of the ‘homogeneous’ national
identity which the Japanese migrants brought with them to the New World, the
Japanese Americans could adopt major elements from other cultural systems without

totally sacrificing social relationships within the group40 (Fugita and O’Brien, 1991).

* In this study, it seems that Fugita and O’Brien also believed that Japan was a ‘homogenous’
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Figure 2.1

Japanese Who Went Abroad 1980-2004
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2.2.2 Contemporary Migrants since the 1970s

Since the mid 1990s, more than fifteen million Japanese have gone abroad every year
for the purposes of sightseeing, business, or studying abroad (MOJ, 1981-2005)
(Figure 2.1). Moreover, the number of those who reside overseas for longer than three
months (known as zairyu hojin) has increased since the 1980s. Their number reached
961,307 in 2004, including 302,304 permanent residents in foreign countries (MOFA,
2005). Under these conditions, four types of Japanese migration have attracted
researchers’ attention. First, the conventional out-migratory movements from Japan
have grown since the late 1980s, primarily due to Japanese corporate developments in
manufacturing and later financial services. Japanese companies have established
foreign branches and plants worldwide and have sent out their (mostly male)

employees. About 60 % of zairyu hojin is constituted by such company employees

nation. In this sense, both the researchers and their respondents had a belief in their Japaneseness as
an essential identity.
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Figure 2.2

Japanese Who Studied Abroad and
Countries of Destination 1985-2000
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and their family members (Goodman et al., 2003:7-9). Second, besides these male
company transferees, an increasing number of Japanese women have been voluntarily
migrating to the United States, Western Europe, Australia, and Hong Kong, in search
of career opportunities abroad (C. Sakai, 2003; J. Sakai, 2000; Sato, 2001). Third,
learning English and/or acquiring academic degrees in foreign countries has become
popular among young Japanese since the late 1980s.*! Only 20,470 young Japanese
studied abroad in 1985, but the number increased by almost ten times to 193,779 in
2000. According to the Ministry of Justice of Japan, their top destinations in 2000 were
mostly English speaking countries, such as the United States (87,157/44%), the United
Kingdom (26,297/14%), China (14,072/7%), Canada (12,430/6%), and Australia
(10,369/5%) (MOJ, 1986; 2001, Figure 2.2). Fourth, due to the expansion of Japanese

residents overseas, contemporary Japanese immigrant entrepreneurs have been on the

I This is partly because the boom of the Japanese economy raised the exchange rate of yen to the
U.S. dollar and British pound in the late 1980s making American/British educational fees more
affordable (e.g., the 113-yen average rate of 2003 is twice the purchasing power of the 221-yen rate
of 1985).
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rise in large cities in North America, Western Europe, or Asia. Their businesses are
found in a variety of service, retail, restaurant, and professional industries and often
rely on a market of fellow Japanese customers (Hosler, 1998). In addition to these
types of Japanese migrants, Harumi Befu points out ‘international marriage’,
‘volunteer spirit’, ‘the discontent (with Japan)’, and ‘the drifters’** as the reasons why
Japanese migrate to foreign countries (Befu, 2000:6-9; 2001:26-38).

A number of case studies have recently been made on such Japanese overseas, and
most of these studies have investigated demographic attributes, corporate cultures,
entrepreneurship, expatriate communities, and women’s new lifestyles (Befu, 2000;
2001; Glebe, 2003; Hosler, 1998; Machimura, 2003; Sato 2001; Sedgwick, 2001;
White, 2003; Wong, 2001; Yatabe, 2001). However, the issue of identity is explored by
only several studies — Japanese male company transferees and female assistants
working for banks in London (J. Sakai, 2000), Japanese male company transferees in
Singapore (Ben-Ari, 2003), Japanese female ‘lifestyle migrants’ to Australia (Sato,
2001), Japanese women in Hong Kong (C. Sakai, 2003), and ‘internationalist Japanese
women’ who have migrated to America and other Western countries (Kelsky, 2001). As
these studies show, Japanese men and women have experienced their sense of Japanese

national identity in quite different ways according to their gender.

Pattern 1: Male Company Transferees

As Roger Goodman et al. note, Japanese corporate management style is distinctive,

“ By ‘the drifters” or ‘the indeterminate’, he means young Japanese who ‘left Japan rather
aimlessly or out of boredom’. He considers that such young Japanese ‘are formally still studying,
but they differ from the more serious college students who go abroad to acquire skills leading to a
professional career and who tend to enrol in well-known schools like Harvard, Oxbridge, or the
Sorbonne. These less serious students have generally been less successful in education in Japan.
Their parents are wealthy enough to send them to Tokyo, and to pay for room and board in addition
to paying college fees if they can get into college, but they generally cannot. The parents calculate
that sending their children abroad for schooling is not much more expensive, and so they enrol
them in institutions for which a student visa can be obtained, such as community colleges in North
America or language schools’ (Befu, 2000:36-7). I consider that some of these young ‘drifters’ are
also “cultural migrants’, and part of these two categories overlap.
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because companies have sent out their male employees, as technical advisors, middle
managers and executives, training and recruitment staff, and various lower-level
clerical staff to service the needs of these management groups, under career structures
that reflect the strongly patriarchal nature of Japanese company employment. This
expects complete loyalty from those working in the lifetime employment system. Part
of the pattern involves the ‘rotation principle’ under which most overseas placements
are intentionally short-term in nature (often 3-5 years, in some cases, 10 years or more).
Such placements attempt to prevent employees from moving away from the ethos of
the company as well as from changing their job with their experience overseas
(Goodman et al., 2003:8-9). Some such Japanese male company transferees have lived
in London or Singapore since the 1990s, and they show very similar attitudes in terms
of identity negotiation. In short, they continue to have a clear sense of being Japanese,

invariably believing Japan to be homogeneous’ and culturally ‘“unique’.

Bank Managers in London

In London, as Junko Sakai reports, Japanese bank managers come from higher class
family backgrounds than average Japanese, have worked for large corporations in
Japan, and belong to the elite of Japanese society. International financial business
requires these Japanese men to enter local business networks, which dominate
financial business in the city, and to associate with well-educated, middle-class British
staff. Therefore, these Japanese men come to have two contradictory centres to their
imagined worlds. They admire the West as more civilised and more progressive but, on
the other hand, they continue to claim their own cultural superiority. These Japanese
managers are going back and forth between two centres, but their minds do not go
beyond the boundaries of Japanese society even though they are physically abroad.
They have the feeling that they will never have views like those of the West in terms of

business, management, gender relationships, and way of life (J. Sakai, 2000:173-8).
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Company Transferees in Singapore

The Japanese company transferees in Singapore do not regard local culture as more
progressive. Rather, one central role of the Japanese businessmen is to be ‘cultural
mediators’ who teach Japanese customs and manners to local employees. This is a very
widespread J. épanese self-conception. The Japanese men tend to believe that Japanese
culture is so ‘unique’ that only certain people can participate in it and few foreigners
can cross over into the ‘real’ part of the company.43 Eyal Ben-Ari argues that the
Japanese experiences at the workplace and in leisure pursuits in Singapore seem to
lead to very little internationalisation — neither in the sense of creating contact with
locals or other foreigners, nor in the sense of a greater awareness of the cultures of
others. Instead, there is a very strong and widespread conception among Japanese
expatriates that they must maintain the appearance — the demeanour, language, and
attire — of being Japanese. For these people, going overseas is not so much a process of

‘going international’ (kokusaika) as ‘going national’ (Ben-Ari, 2003:116-30).

Pattern 2: Women Who “Voluntarily’ Migrate

In contrast to these Japanese company male transferees who are ‘rotated’ by their
company and thus sent for short stays abroad, many Japanese women have
‘voluntarily’ migrated to America, Asia, Australia or Europe. Junko Sakai suggests that
Japanese women migrating to Britain after the 1970s should be called ‘spiritual
migrants’, as distinct from economic migrants. The distinguishing characteristic of this
new migration was held to be that the motivation of these female migrants was not
based on economic reasons, but on a constructed image of the West. For them, the idea

that women could have more freedom in Britain than in Japan was the main motivation

¥ In addition, as Ben-Ari notes, the consumption patterns of their families evince similar traits,
centred on reproducing a peculiarly Japanese ambience in Singapore. Many families prefer cooking
Japanese-style food at home. Their leisure pursuits include golf, tennis, swimming, Mandarin and
English classes, and local cuisine cooking, very often run by Japanese (Ben-Ari, 2003:126-7).
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(J. Sakai, 2000:215). In a similar vein, Machiko Sato notes that female settlers in
Australia since the 1970s appear to be ‘lifestyle migrants’. Some women seek to enjoy
a more easygoing life without being tied to family obligations, while others want to
have a spacious house with many rooms and a large garden in a ‘foreign’ environment
(Sato, 2001:2). Karen Kelsky calls educated, single, and urban Japanese women who
have international experience ‘internationalist Japanese women’. She explains that
many Japanese women thus migrate to the West for professional opportunities,
personal liberation, and particularly, romantic or erotic self-expression (Kelsky,
2001:2;6).

In addition to these women migrating to Western countries, many others moved to
Hong Kong due to the impact of the ‘Hong Kong employment-seeking boom’, in the
1990s. ** In this case, the media are considered as one of the important
migration-inducing factors. Chie Sakai explains that the main reason for this boom is
discrimination against female workers in Japan; and the second is the fact that after
films and popular songs from Hong Kong were introduced into Japan, these cultural
products improved the image of Hong Kong for the Japanese. Throughout the 1990s,
Hong Kong was a major tourist attraction for the Japanese; moreover, a number of
Japanese women began to consider that Hong Kong was fairly Westernised and ‘a
place of equality’ in terms of gender and other attributes (C. Sakai, 2003:135-8).

Many Japanese women have thus migrated to London, Australia, America, or Hong
Kong, expecting to find better working opportunities and new identities in these
locations. However, J. Sakai’s (2000) and Sato’s (2001) studies show opposing results

to C. Sakai’s (2003) and Kelsky’s (2001) studies.

* In 1989, female Japanese private company staff members numbered only 66, but by 1999, the
number increased to 1,469 (C. Sakai, 2003).
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‘Spiritual Migrants’ in London

As J. Sakai notes, the attempts of the Japanese women migrants in London to gain new
identities has largely been unsuccessful, for, on the whole, they are still living as
Japanese, on the periphery of the Japanese corporate system and Japanese expatriate
community in London. After having lived in London for decades, they have realised
that the equality they sought has turned out to be an illusion, and found that they have
been excluded from promotion in the male-dominated Japanese corporate system.
Some of them moved to foreign banks in London, when Japanese businesses were
flourishing in the late 1980s and Japanese employees were necessary for these foreign
banks in order to do business with Japanese companies. However, once the Japanese
market declined, they were often made unemployed.

Most of these women are married to British or European husbands, which is one of
the key factors in their deciding to stay in Britain. However, because of their being
ethnic ‘minority’ women, and because of their financially insecure situations, their
husbands tend to exploit these women by controlling their relationships and finances.
These women have few friends, and almost none have British friends, even though
they are married to British husbands. This is often because they have spent most of
their time in Japanese companies and did not have enough time to improve their
English to socialise with local people. Although they often deny their Japaneseness and
define themselves as neither Japanese nor British, their only choice is to live as
Japanese women, pretending to adhere to the Japanese men’s images and to the British

images of them (J. Sakai, 2000: 222-36).

‘Lifestyle Migrants’ in Australia
Many Japanese women have migrated to Australia, according to Machiko Sato, partly
because they have a strong interest in living in a non-Japanese society and a yearning

for a multicultural way of life, and partly because they harbour negative images about
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some aspects of Japanese society and thus find satisfaction in escaping from it.
Nevertheless, these women still had to regard their residency in Australia as only a
phase in their lives and have every intention of returning to Japan at some stage. Even
if they become qualified for Australian citizenship, few of them actually apply for it.*’
They feel that there is little incentive for them to take up Australian nationality because
1t gives no additional advantages, apart from voting rights at federal and state elections.
The strong loyalty of the Japanese to their nationhood and the notion of ‘we Japanese’
are deep-seated concepts, even in the minds of these Japanese women who have
voluntarily chosen to live overseas (Sato, 2001:157-60).

As we see, J. Sakai (2000) and Sato (2001) argue that Japanese migrant women
often come to renegotiate their sense of Japaneseness, although they originally hoped
to find new identities or live in a multicultural way. By contrast, C. Sakai (2003) and
Kelsky (2001) report that Japanese women find hybrid and cosmopolitan identities

through their migration process.

‘Internationalist Japanese Women’

As Karen Kelsky argues, many ambitious and educated young Japanese women
migrate to live in Western countries for several years or have Western boyfriends,
because ‘the turn to the foreign’ is the most important means currently at women’s
disposal to resist gendered expectations of the female life course in Japan. For these
women, America is the country which is most powerfully associated with the West.
Kelsky sees Westerners as an eroticised and racialised form of power, in which the
liberatory potential of the West is intertwined with the desire for the white man as a
‘fetish object of the modernity’. In her view, these young Japanese women can feel

equally at home both in Japan and the West. They tend to resist any essentialising

*> This is reflected in the figures which show that Japanese migrants have a lower level of
citizenship acquisition than any other nationality in Australia. Only 20 % of those Japanese
permanent residents apply for it (Sato, 2001:157-8).
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identification of the self with either Japan or the West: they sometimes regard
themselves as ‘Japanese’, but sometimes speak as ‘internationalised globalists’ and
distance themselves from what they consider the insular, exclusive, narrow-minded
world of Japanese male corporatism. ‘Internationalist Japanese women’ can move
lightly across different identifications, and in this sense, they enunciate ‘a diasporic

identity’ (Kelsky, 2001:4-6; 215-6).

Locally-Employed Women in Hong Kong

In Hong Kong, as C. Sakai notes, through their relationships with local people and
other foreigners, Japanese women rethink being Japanese as a ‘resource’ that they can
make use of. In Japanese firms, they can do their jobs more easily than local
employees, because most of their customers are Japanese in Hong Kong. For them,
multiculturalism in Hong Kong is not conceived in terms of equal coexistence, but as a
mode of power relations between ethnic groups which they can use to their advantage.
| These women compare different cultural identities (such as Hong Kongese, J apaﬁese,
Asian, and Western), and often come to adopt a position somewhere between that of
Japan and that of Hong Kong, according to individual situations. Even if male
managers expect them to act as Japanese women and take care of Japanese men, they

are able to renegotiate their identities. For example, a woman says:

Those who live in Hong Kong the same way as in Japan don’t accept me. They tend to
consider that I am too impertinent for them. Actually I don’t care what they say, rather
I enjoy observing their way of thinking, but they dislike me. They don’t consider us as
Japanese. They only consider us as Japanese when they want to do so, and at other
times they consider us as Hong Kong people. Basically, these kinds of Japanese look
down on Hong Kong people, so they also look down on us. They criticise us about
small matters, saying that we couldn’t do that although we are Japanese. In a sense, I

think our position is very painful. (C. Sakai, 2003:145)

Thus C. Sakai argues that the Japanese female transient workers in Hong Kong can
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negotiate their identities, in order to get away from Japanese social conventions which

they find oppressing (C. Sakai, 2003:140-6).

From these studies of Japanese migrant men and women, firstly, it becomes clear
that the process of identity negotiation is highly gendered. On the one hand, Japanese
men tend to hold onto their sense of Japanese national identity. They were not able to
or did not want to assimilate into foreign culture and society, and made efforts not to
lose their Japaneseness, hoping to return to their homeland in the near future. On the
other hand, Japanese women, who are more likely to be marginalised in Japanese
society, tended to attempt to find new identities that transcend their Japaneseness in a
new place.

Secondly, in the cases of Japanese women, the social contexts of their destination
greatly shape their experiences. C. Sakai contends that Japanese women in Hong Kong
can have choices when negotiating their national identity. However, this is because
these women have moved to another part of Asia. Japanese tend to regard Japan as
superior to Asia, but they regard the West as occupying a higher position in some
senses, than Japan, even though they still claim a cultural superiority for Japan. It is
not possible for those migrating to the West to freely renegotiate their Japaneseness.
Japanese women in England and Australia rarely transcend their sense of Japaneseness,
contrary to their original hopes, while the Japanese women in Hong Kong believe that
they can choose their identities.

As for Kelsky’s case, she has opposing views to J. Sakai’s (2000) and Sato’s
(2001) studies conducted in Western countries, as she concludes that (1) Japanese
women migrate to Western countries with a strong desire for Western modemity (while
the other two argue that Japanese women migrate with hopes of having a different
lifestyle or living in a more egalitarian society in terms of gender); and (2) thus

Japanese women develop diasporic or cosmopolitan identities (while the other two
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conclude that Japanese women tend to renegotiate their sense of Japaneseness). One
might think that these studies have reached opposing conclusions because of the
difference in their samples. But we can find similar narratives by young Japanese
women (e.g., their resistance and conformity to Japaneseness) in both Kelsky’s and
Sakai’s studies. So the differences in their conclusions seem to derive from a difference
in their interpretations of their material. These contradictory points will be examined in

my case study.

2.3 Conclusion

Japaneseness began to be discussed as national identity during the Meiji period, and
Japanese national identity has subsequently been constantly reconstructed by the
government, as well as by intellectuals, the market, the media, and other institutions
and agencies, both in Japan and in the West to this day.

Under these conditions, a large number of Japanese have migrated to foreign
countries. Only C. Sakai’s study of Japanese women in Hong Kong explains how these
migrants conceived the idea of migration to their destination city. That is, media and
popular culture from Hong Kong contributed to their migration, making these women
believe that the city was ‘a place of equality’, in terms of gender. Other studies do not
explore this question, but report that many Japanese female ‘spiritual migrants’ or
‘lifestyle migrants’ have ‘voluntarily’ moved to Australia or England for symbolic
reasons.

In most cases, international migration does not weaken their sense of Japaneseness.
First-generation Japanese Americans had to hold onto their Japaneseness due to severe
social and racial discrimination; and the later generations have become ‘Japanese
American’, but continue to have a strong sense of ‘peoplehood’ among its ethnic group.

73



Today, male company transferees tend to hold onto their sense of Japaneseness, while
‘voluntarily’ migrating women tend to attempt to transcend their sense of Japaneseness,
but often in vain. In short, common patterns in their identity negotiation are: (1)
first-generation Japanese migrants tend to negotiate or heighten their sense of Japanese
national identity; (2) Japanese women are more likely to attempt to find new identities
that transcend their Japaneseness; and (3) Japanese who migrate to Western countries
tend to be confined within their Japaneseness, mainly because of race and ethnic
relations in their host country. Thus, race and ethnic relations and gender are critical
factors in the identity negotiation of Japanese migrants.

However, opinions differ on two issues, which are important to the two questions
in this study. First, in relation to Japanese women migrants, Kelsky (2001) stresses that
the constructed image of “Western modernity’ exerts a pull on the minds and bodies of
Japanese women which leads them to migrate there. On the other hand, J. Sakai (2000),
Sato (2001), and C. Sakai (2003) explain that Japanese women have migrated to
England, Australia, and Hong Kong, hoping to find working opportunities for them or
new identities. Second, while Kelsky contends that Japanese women can develop a
‘diasporic identity’, J. Sakai (2000) and Sato (2001) argue that Japanese men and
women very often come to renegotiate their sense of Japanese national identity (these
two researchers suggest that the ‘homogenous’ national identity which the Japanese
migrants bring with them contributes to this process).

Based on the above arguments, the case of young Japanese ‘cultural migrants’ will
be investigated, by closely examining the opposing viewpoints. The next chapter will

explain the methods used in my fieldwork.
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Chapter 3 Methods: Multi-Sited Ethnography

3.1 Sample and Research Design

As already stated, the objective of this study is to explore the two main research
. questions: (1) how do the twenty-two young Japanese conceive the idea of migration
to New York City or London for the purpose of cultural production?; (2) how do they
experience their sense of Japanese national identity in their destination city? And these
questions will be investigated through my fieldwork, which is based on what George E.
Marcus calls ‘multi-sited ethnography’. This mobile ethnography takes unexpected
trajectories in tracing a cultural formation across and within multiple sites of activity. I
particularly use one ‘tracking’ strategy, which he calls ‘follow the people’. That is, a
researcher follows and stays with the movements of a particular group or initial
subjects (Marcus, 1995:95-6; 106). Thus I recruited a group of young Japanese in
Tokyo before their departure and followed their migratory process to New York City or

London from January 2003 to September 2005.

Selection of the Sites
As explained in the Introduction, I designed this research project based on my
observation of young Japanese ‘cultural migrants’ in my everyday life both in New

York City and in London, and these two cities were chosen as the sites of my
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Table 3.1

Populations of Japanese Nationals Overseas Top 50 Cities in 2004

City Population City Population
1 New York City 60,451 | 27 Suzhou 5,771
2 Los Angeles 46,507 | 28 Gold Coast 5,606
3 Shanghai 34,122 | 29 Boston 5,450
4 Hong Kong 25,541 | 30 | Kuala Lumpur 5,253
5 Bangkok 24,260 | 31 Atlanta 4,471
6 London 23,402 | 32 QOakland 4377
7 Singapore 21,437 | 33 Buenos Ares 4374
8 Vancouver 19,939 | 34 Brussels 3,828
9 Sydney 19,234 | 35 Amsterdam 3,790
10 | Paris 16,097 | 36 Brisbane 3,742
11 San Paulo 15,855 | 37 Perth 3,645
12 San Francisco 15,413 | 38 Portland 3,514
13 Honolulu 13,659 | 39 Guam 3,443
14 Sannoze 9,183 | 40 Munich 3,199
15 San Diego 9,074 | 41 Sacramento 2,964
16 | Manila 8,956 | 42 Tianjin 2,907
17 | Taipei 8,933 | 43 Dalian 2,823
18 | Chicago 8,498 | 44 Milan 2,816
19 | Melbourne 7,773 | 45 Frankfurt 2,720
20 | Seoul 7,689 | 46 Canton 2,594
21 Peking 7,589 | 47 Houston 2,476
22 | Detroit 6,981 | 48 Tsingtao 2,430
23 Jakarta 6,978 | 48 Columbus 2,430
24 Toronto 6,501 | 50 Shenzhen 2,339
25 Diisseldorf 6,000 Other 438,295
26 | Seattle 5,978 Total 961,307

Source: the Ministry of Foreign Affairs of Japan, Kaigai zairyu hojin tékei, 2005.

fieldwork. Governmental statistics also suggest that New York City and London are
among the cities which attract the greatest numbers of such young people from Japan:
the United States (87,157, 44.9% out of the total number) and the United Kingdom
(26,297, 13.6%) had the largest and second largest populations of Japanese nationals
studying abroad in 2000 (MQJ, 2001) (Figure 2.1); among Western cities, New York
City (47,549, 7.2%) and London (23,402, 3.6%) had the largest and third largest
number of populations of Japanese nationals who stayed abroad for more than three
months (or zairyu hojin) in 2004 (MOJ, 2005) (Table 3.1). Furthermore, New York

City and London, like Tokyo, have common features that make them ‘global cities’
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(see Chapter 2), and these are ‘links’ which connect these global cities in terms of

migration, which I investigated.

Recruiting Participants in Tokyo

In the sampling process, I considered that if I could conduct regular in-depth
interviews combined with participant observation with just 15 to 20 people—from the
time of their departures, through the periods spent in their destinations, to the time of
return to their homeland — rather than more superficial interviews with 30 to 40
people, results of this study would be the more valuable. I therefore attempted to find
more than 20 young people who met the following conditions for my sample: (1) they
planned to migrate to New York City or London, (2) were between 18 and 30 years of
age, (3) would be living in their destination city for the first time, (4) would be
engaging in cultural production, and (5) would depart within one year (due to my
research schedule).

In facf, finding suitable participants was one of the most difficult tasks for this
multi-sited ethnography. If we are in New York City or London, in schools, shops, or
streets, we can easily find young Japanese who have migrated to the city to engage in
cultural production. But it is difficult to find young Japanese who plan to migrate for
such reasons before their departures, because there is no specific place where such
young people gather. At first, I tried to recruit young people in a wide variety of places
in Tokyo — the British Council, the U.S. Embassy, the library at the Japan-U.S.
Educational Commission, the Information Centre of Japanese Student Services
Organisations, travel agencies, and ‘study abroad’ agencies. I soon found out that the
British Council and the Visa Services office at the U.S. Embassy saw many more
young visitors passing through than the other institutions, and decided to go to only

these two places.
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I spent many days waiting for young people in the British Council and in front of
the U.S. Embassy. Right after I saw a young woman or man coming to these
institutions, I approached her or him, introduced myself as a postgraduate student
writing a thesis, and asked if she or he met the five conditions for my sample. People I
talked to often turned out to be short-term tourists, travel agents, or academic students
whose interests were in areas outside of art or culture, so I had to repeat this process
hundreds of times, in order to find enough participants.

It was particularly difficult to recruit people in front of the U.S. Embassy in Tokyo.
Because of the 9.11 terrorist attacks in New York City in 2001 and threats thereafter,
many police officers guarded the U.S. Embassy, lining up in front of the entrance.
They sometimes interrogated me as to why I was standing all day in front of the U.S.
Embassy. These police officers were very understanding, when I explained that I was a
postgraduate student and doing research concerning Japanese migration to the United
States. But I had to be careful not to offend them or disturb their work.

Since it took time to recruit young people around these institutions, I also tried to
find participants by posting messages on the Bulletin Board Systems of several popular
websites for Japanese people visiting or living in New York City or London.*® 1 briefly
described my research project, the five necessary conditions for participants, and my
email address to which people could reply.

All in all, it took about six months to find enough participants. Even then, after
their first interviews, 9 participants gradually dropped out, because they decided not to
migrate to New York City or London due to family or health problems, changes in

their destination city, or lack of funds. As each participant dropped out, I had to find a

* Vivinabi New York (http://newyork.vivinavi.com/JA/), Bulletin Nuts New York
(http://www.nyct.net/~nuts/), ADD7 (http://www.add7.net/), MJ Board
(http://www3.mediajapan.com/wwwboard/mjboard.html ) for the New York group, and Vivinabi
London (http://london.vivinavi.com/JA/) and Rice Wine (http://www.ricewine.f2s.com/) for the
London group.
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replacement. In total, the first interviews were conducted with 32 young people who
met the necessary conditions in Japan, and 23 of them indeed migrated to New York
City or London (but later one dropped out from my sample due to illness). These
include eleven people recruited at the British Council and in front of the U.S. Embassy
in Tokyo, and nine people recruited through the websites. Young people I had
interviewed helped me get three more people, by introducing me to their friends. In
this way, I gained ‘entree’ into the first site of multi-sited ethnography, Tokyo.

It should be noted that I never asked any institutions to introduce me to young
people. From my experience in participant observation, I knew that it is sometimes
risky to ask institutions, particularly large ones such as the British Council, to
introduce people. It may take a long time to gain ‘entree’ due to bureaucratic
procedures. What is worse, I knew that if they refused my request, they might not then
allow me to recruit people by myself in the building. So I preferred directly
approaching individuals, in order to avoid such risks.

This sample of twenty-two young Japanese clearly only represents a tiny fraction
of the population of young Japanese who migrate to New York City or London for the
purpose of cultural production. Thus the results of this study cannot be generalised.
Instead, this is a case study which aims to explore the process whereby they experience
their sense of Japaneseness, rather than the social conditions of the whole of the
relevant population. Drawing on my experiences meeting young Japanese in New York
City and London, however, 1 do regard various members of this sample group as
having some of the relevant typical characteristics of many Japanese migrants with
cultural aims, as I will describe later in Chapter 4. This study therefore aims to throw
light on the process through which various social factors (both in their homeland and

in their host country) contribute to the subjective experiences of such young Japanese.
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The First Interviews in Japan

The first interviews with twenty-one of the young Japanese were conducted in the
Tokyo area before their departures. The other first intervi