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Introduction

Strong historical tradition off singing aleng In
England

209 century technologies &

profiessionalisation o SInger' suppLress: punlic
Singing

Singing alenglin' Ieisure; Contexts is'ene ofi
few: public music-making opportunities
today.




Past Research

'/

Sociall bonding, expression off identity, neo-tribes
(Martesoll, 19885 Finnegan, 1989; Bennett, 1997;
Bjornberg and Stockfielt, 1996; Malbon, 1999
Jackson, 2004)

Positive effects of vecalising

(Clitt and Hancex, 2001 ; Freeman, 2001 ; Unwin,
Kenny and Davis; 2002; Kreutz, et al, 2004; CIift,
et al, 2007)

‘Sihgable” meloedies (Stefani, 1987)




Research Aims

s What'moetivates people to)sing aleng te a
SOMNg In a leisure; context?

s DO songs Nave Intrinsic fieatures that make
them: singalengable?




Methods: Field Research

Participant olserver

Quantitauye &
qualitative data

30/ nights off research

5 Venues:
Manchester, Leeds,
York & Kendal

s Dled & live music




Qualitative Results:
Tvpolegy of sing-along| behaviour

Jaw-clencher Still; disengaged
Daydreamer

Iifansient /\
Conversational

Elirtatious

Stylised
I'mi Always Here
Reveller

Livin” on a Prayer “§ \/
Tiribal

Chelsea Dagger Dancing, enthausiastic




Quantitative Results: Intro to Data

Dependent; variable: Contextuall variables:

pErcentade off people Place ofi song|in set
singinglaleng Day of week
Venue;size & function

Live vs recorded
Age range of audience
Date of release, UK chart

Woisets of explanatory.
(predictor) variables:

contextual & musical position, weeks! in' UK chart

Musical variables (34 totall):
1050i"song| events’ = Vocal span & phrase lengths

656 songs s Vocal hook

332 song| events used!in = Vocal performance
musical analysis (121 Lyrics
SoNgs) Gender




Distribution of Percentages of People Singing Along| Across 1050 Song Events

dat$Percent




Tree Model: Contextual Variables

Venue Size

Small venue edium or large venue

Weeks in UK Chart

y(\“@

Day of Week Liveness 45%, n= 233 Place in Set

1um~.=:7:4,~»r k«eﬁend Lwe/ \HTE{:I First 3{3%74& &E‘-H of set

Liveness 11%,n=35 25%,n=63 Day of Week 11%, n=70 Day of Week

Liye orded ‘u“lhae/éw\gekend Weekd 7/ \)ﬁekend

%, n=26 2%, n=77 19%, n=51 18%,n=28 32%,n=214

Conditional Inference Regression Tree model: explains ~40% ofi
variance in the data




Random Forest:

ldea (Breiman, 2001):

s Buildi Cgrew?) many: tree models  for same dataset
each withia sulbset of the explanatory. Variables

s Use majority vote of trees In fiorest tordecide on
predicted valuerfor each case

s Pro: Much' better prediction’ accuracy: than firomi single
tree

s Coni Norsimple rules or individual graphical model but
information; about the Importance off each predictor
for predicting the dependent: variable.




Random Forest Results

Prediction accuracy: 65%) of Variance in data explained

Most important variables (Importance Index):
Combined model firom contextual variables) (8i1.4)
Vocal efifort (5.9)

High' chest voice, (5.6)

Gender of vocalist (4.5)

Consonants| (3.6)

Vocal melisma andl embellishment (2.0)




Trees off Most Important Musical Variables

Relating mest important: predictors relating to sing-along percentage (by: single; trees)
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Consonants
p =< 0,001
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Results: Summary.

Contextual factors' largely determine how: many: people sing
along (explain ~40% ofi variance); musical factors net as
infitential (explain’ ~25%: of Variance).

Singing| along Isi positively: effected by these contextual factors:
» Larger venues
Youngder people
Weekends
Songs played: laterin the set
Songs that spenti4 or more weeks in the charts

Singing aleng is positively: influenced by these musicall factors:
= High chest voice
s More vocal effort
s Clearer consonants
s Less melisma and embellishment
= Male singer




Discussion

Contextual variables that encourage singing along can
be; connected withr general revelry, whichi links to
gualitative data.

Flamiliarity & popularity: potentially linked to singing
along.
NG single sing-alongr formula for music.

Musicall factors that dorinfitience singing alongl are

similar'tergualities e anthems: In" popular music
(Deckwray, 2005).

‘Call'te party”— ‘tribal” bonding.

EXpresses excitement of revellers.

WWord clarity: ease ofif Understanding & repreduction.
Qualitiesi that Inspire confidence.

Malevecals.




Conclusions

LLeisure contexts provide; tnigue context
fOr'singing alomng te 6ccuUr I public.

Singing alengf s by infllenced by’ context
andl connected tor general revelry, Where

SENASs With antiemic gualities) can invite a
large; propoertion off the audience; to) joim: In.

i




